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Introduction



CEOO0s ADDRESS

ANDREY YURIEVICH GRIBOV
Chief Executive Officer of CYBERPLAT LLC

More than a decade and a half ago, Russia entered the XXI century - the century of economy and knowledge, and the
CyberPlatE system has emerged and is devel opi nofgtheitmrd r es
millennium. New emerging functionalities and services of ultimate availability for the ever wider segments of the
population call for the creation of new payment instruments.

A while back, banks were created to store large amounts of money. Thus, banks have fortified walls, armored doors
and are serviced by highly qualified and, consequently, highly paid personnel, and also use the best technical
achievements to ensure the safety of money. As a result, the prime cost of a cash acceptance and payment
transaction is usually at least $1.

The knowledge-based economy has created many businesses (such as those providing telecommunication services)

serving tens of millions of subscribers. These businesses collect a very large number of small payments. The average
amount of a transaction in the CyberPlatE system in Rus:
profitable for banks.

At the same time, the procedure for accepting such amounts does not require high levels of security. It is quite safe to
collect payments in size of several US dollars through checkout counters of conventional retail chains
(communications stores, supermarkets, pharmacies, gas stations), which is much cheaper. These days, private clients
make regular small payments 8 for communications, Internet, cable TV services & mainly through retail networks. In
addition, as changes to legislation are made, other operations shift to retail, such as bank loans repayments and bank
accounts replenishment, paying traffic fines and taxes, sending money transfers, paying for housing costs and utilities.
At the end of 2018, over 8 thousand payment recipients d providers of goods and services & were registered in the
CyberPlatE electronic payment system.

Cyber Pl at E f a cnew sSourcast of iscomge edtincraaging turnovers for its partners and members of the
electronic payment system in their core businesses.

To this end, we have created and are developing a powerful payment infrastructure. Even today, it surpasses the
entire national banking system by the number of payment acceptance outlets.



Glossary

OPERATORO® any organization providing services to the Thegebl i c
are mobile and fixed-line service companies (MTS, Beeline, MegaFon, Tele2, Rostelecom, etc.), commercial TV
providers (NTV +, Akado, etc.), Internet access and IP telephony providers (Qwerty, Dom.ru, etc.), housing and
utilities infrastructure and energy enterprises, air ticket sales services, etc.

SUBSCRIBER & any individual or | egal entity paying for oper e
mode (personal account replenishment operation), or in the form of a subscription fee, or in the form of payment for
services that have been already provided, for example, utilities.

PAYMENT ACCEPTANCE OUTLET & any workplace where the acceptance of subscribers' payments to operators
through Cyber Pl &tafashiess office, aai payanbnt trminal, a workplace of a bank cashier or a
communications store manager, a vending kiosk seller, etc.

CASHIER 0 a payment acceptance outlet specialist serving the subscriber directly.

DISTRIBUTION NETWORKS & the body of payment acceptance outlets united byabr and (f or exampl
communications store <chain, MTS retail net wor k, AEIl dor a
checkout counters, each of which is a payment acceptance outlet, is also considered a distribution network.

PAYMENT TERMINAL (SELF-SERVICE CASH-IN KIOSK) 6 a fully automated payment acceptance outlet operating
without a cashierd an al ternative to ATM. There are payment termin
i PIFaotr ma o, et c.

PAYMENT AGENT (AGENT) 60 a legal entity (retail chain or a single payment acceptance outlet, for example, a
shop, a kiosk or a pharmacy) or a sole entrepreneur acc
service providers.

BANK PAYMENT AGENT & a legal entity other than banks, or a sole entrepreneur engaged by a bank to provide
payment services through the CyberPlatE system.

REGIONAL REPRESANTATIVE® a representative of the CyberPlatE comp
for the electronic payment system. The income of such representatives is formed based on a commission, the amount
of which directly depends



Acute Need of Customers and
Modern Economy for Online
Payments Market



What for the banking system is needed?

IIII:’}\

Commerce may efficiently function only in the environment of a well-developed banking network. However, the
infrastructure of the existing banking system has not been tuned for making small transactions. Banks are
traditionally used as a place for safe storage and transfer of large amounts of money. Fortified walls, bulletproof
windows, armed guards and highly professional personnel are integral attributes of a banking institution.

For these reasons, the prime cost of a retail bank transaction is very high. The payment procedure is also time-
consuming for both the client and the highly compensated bank personnel. In this connection, a retail payment in a
bank cannot be a cheap transaction, and its cost is at least $ 1 for a credit institution.




Needs of the New Economy

The new, modern sectors of the economy are distinct in the network nature of services provision. Mobile
communications, Internet, cable TV serve a sagan of subscribers with relatively small amounts of regular payments.
The point at issue is tens and hundreds of millions of customers, each of whom often pays just $5-10 per month.

Thus, for example, the average income per user (ARPU) in mobile communications in Russia is more than $7. The

average amount of a payment through the CyberPlatE syst ¢
above $12, and $3 in the regions of Russia, $5.9 in Kazakhstan, and $2.1 in India.

EVERY MONTH

Ve

Q
BunauH- (‘% (%)? Q;g (:()%(%é
@ ()®@)<

100 000 000 CLIENT®
IN CIS COUNTRIES
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Modern banking system and the needs of the of the New Economy

When a customer of a mobile operator replenishes their subscriber account for $5 at a branch of an ordinary bank
(Russia has about 30.7 thousand banking units for more than 146 million people), the cost of such a transaction for
the bank, as shown above, is approximately $1. Taking into account the bank margin (as the bank cannot work for
free) about $1.5 will be withheld from the client, amounting approximately to 30% of the payment sum. Obviously,
for the client, such a commission is unacceptable.

And this drives the need for the formation of a new, more efficient financial infrastructure for processing large
numbers of relatively small payments. The natural base for this new infrastructure are retail businesses. Small
payments can be easily accepted by a checkout clerk, whose salary is significantly lower than the average salary of
a bank employee.

In addition, stores do not need armored walls, vault safes and ultra-reliable security systems (they are simply not
needed for payments amounting to $3-5). Consequently, the prime cost of accepting payments in retail is
significantly lower than in banks.

Naturally, small payments cannot be made in vast numbers without creating a new financial infrastructure. This
means that in its absence the development of the new economy is seriously obstructed & businesses will not have
channels to collect money for their services, and people will be restricted in their use of modern digital services.
The lack of a new financial infrastructure is among the reasons for the class division of the society on the basis of
access to the modern functionalities and services, which

11



The New Economy needs less expensive financial infrastructure

Thus, it is obvious, that there is an acute need for new financial infrastructure (NFI) necessary for development of
the New Economy. It does not mean that NFI will replace the existing financial infrastructure, on the contrary it will
supplement it and will occupy its own niche in the market. It can be presumed, that this niche will still be acceptable
for payments falling within the range of $501 100. Moreover, in the absence of new financial infrastructure, the New
Economy will not develop dynamically and will not cover broad layers of population. New Economy is based mainly
on those businesses with ARPU index equaling $31 5.

INTERNATIONAL
OPERATOR

FINANCIAL
DIRECTOR
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Super-competitiveness of CyberPIatE payment technology

Based on the analysis of existing payment technologies, cost of payments performed via CyberPIatE system is so
small (see fig. below) that makes payment acceptance procedure profitable even with minimum payment amounts
not exceeding the average of $5. At the same time, level of commission fees can be set up so that it will suit both,
for instance, the retail company organizing payment acceptance procedure via CyberPIatE technology and the
customer who is not ready to pay 107 30-percent commission fee (as shown above, in case of micropayments in the
bank, the amount of commission fee can be as high as 30%, given the minimum level of profitability).

CyberPlat Payment System

A Processing = 1¢

Total = 3¢

Electronic vouchers
Processing = 3—10¢

Total = 15¢
Scratch cards
Processing = 3—10¢
Total = 25¢ VISA, Master Card
Total = 40¢

Bank outlets
Total= 1%

NUMBER OF TRANSACTIONS

60  TRANSACTION
AMOUNT, §

0.2
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Failing to satisfy certain needs in absence of cost expensive financial infrastructure

Services such services as, for example, iTunes, which offering users content and products at relatively low prices,
often less than $ 1, are well represented nowdays on the market and are have been developing dynamically.
Today, on the Internet, one has the opportunity to can download from the Internet and use the enjoy hits of famous
artists legally at a the price of $ 0.5, $ 0.25 or even less. It is clear that Evidently, such a business cannot develop
without an appropriate cash collection money acceptance system.

This also applies to other types of distribution services selling intellectual content & , and not only in the field of
entertainment & such as, including Google Earth, paid directory services, etc. For example, LexisNexis provides its
clients with access to millions of documents and records from over 45,000 legal, news and business sources. The
service is available for a monthly fee (approximately $50 per month). Using the technologies offered by us, you can
pay $ 1, find what you need, and disconnect from the Internet service.

Such micropayment technologies are certainly capable of creating a serious momentum to the development of a
new economy.

7 We need
' new financial
\_infrastructure

INTERNATIONAL
OPERA

>
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Production and distribution cost of scratch cards

As previously mentioned, micropayment infrastructure is truly essential for service providers. It allows covering all
layers of society instead of using post paid method of payment, which allows covering only customers who have
bank accounts and only in those countries where direct debit of accounts is permitted.

Especially for customers with average personal income, telecommunications industry has created a financial
product called a scratch card. Production cost of scratch card is relatively high; each card costs at least $0.2. At the

same time, scratch cards allow covering sector of economy with 5725 dollar payments. Such payments are
unprofitable if processed through banks.

Production of scratch cards with nominal value of less than $5 is simply unprofitable, as shown in the following
table.

Cost of production and distribution of scratch cards (% of nominal value)

Nominal Value Production Cost Total Expenditure
$15

1% 7% 8%

$10 2% 9% 11%
$5 4% 10% 14%

$4 5% 12% 17%

$3 10% 18% 28%

$2 20% 25% 45%

$1 30% 30% 60%
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Small Payments

Thus, it is obvious that production of scratch cards with nominal value of less than $5 is impossible, as production
cost of scratch cards will exceed the inadmissible 307 40% margin. Therefore, in order to cover the poorest layers of
society (children, migrant workers, poor people, or average layers of populations throughout African and Asian
countries) it is crucial to use inexpensive payment methods.

People with low income usually
do not carry more than $2

16



Reliable Technology

It is crucial that inexpensive CyberPIatE payment methods are also quiet reliable.

I't is essential that the inexpensive payment methods of f

Each provider and all agents of theel ect roni ¢ payment system are connected
Internet i d either using a dedicated line, dial-up communication or a regular GPRS batch data communications
system.

With each such transaction, an SSL connection (secure connection protocol) is established, which is used to transfer,
encode and certify files of 1 kilobyte with a digital signature.

Since the size of such a file is very small, it allows using any type of Internet connection - 8 even if it is very weak.

The reliability of such transactions is high (for encryption, a 2048-bit key is used) and is more than enough for
payments of $ 5. For more than 20 years since the CyberP
system hacking has occurred. Experience has shown that such a system can not be hacked, whether theoretically or
practically.

17



The reason it is popular why?

Mobile communication coverage

Why has Cyber Plwastdéeldpingsat suah s sapid pace, for example, in Russia? Because it provided

more than 100% actual coverage of the population with mobile services. Today, even a child from a low-income
Russian family uses a mobile phone. Data from reputable international studies indicate that the number of SIM-
cards in use has increased to 250 million for above 146 million people in Russia. To make this estimation, experts
take into account people who use sever al mo b SIMeardp.iA®a e s ,
matter of fact, the rate of mobile services use in Russia is about 90%, proving the fact that yet every child in Russia

uses mobile services.

This is only possible because children are able to transfer their pocket money, yet very modest, to their own mobile
phone account.

Since the systemds | advmach,mes egyweaurngl smiblsicirarbelrew st art ed
they can well afford to spend 150-200 RUB per month for mobile communications. In their tariff plans, certain
regional mobile operators offer the opportunity to send up to 100 SMS messages free of charge & this is actively
used by children who use voice communication less often, but actively communicate in SMS format.

100 SMS
for free!
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Increased traffic from parents

Children generate incoming traffic from their parents. For this very reason they are an important customer category for
mobile operators. Il ndeed, regular calls from parents to
school ?20, i Ha v ea vyeo uy oeua tdeonn?e0 ,y ofiuH homewor k? 0, etc.) cause
the parents, thus increasing the income received by mobile operators.

%~ Have you done .
“_your homework?

$10

Average revenue
per user (ARPU)
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About the Company
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General information

An integrated universal multibank payment system named Cy ber Pl at E was created in 109
Platina Bank's e-commerce department. It was developed with the goal to provide information and technological
support of e-commerce non-cash payments for the entire range of financial services 8 from micropayments to
interbank payments. CyberPlatE spun off as a separate en

CyberPlatE is the pioneer Ru $sthedinst transaetion wasnmadecto tieaSyranePatk s y s
company on March 18, 1998, and the first online payment via the Internet was made to the Beeline mobile operator
on August 12, 1998.

During more than 20 years of operation on the market, the company has accumulated vast experience in organizing
payment acceptance in retail and service chains. By the end of 2018, payments to more than 8,000 service
providers, including mobile and fixed-line telephony companies, cable TV, wire and mobile Internet providers,
security alarm systems, housing and utility service enterprises, and energy sale companies across almost all
regons of the Russian Federation were accepted through th
for airplane and railway tickets, repay bank loans and make money transfers, as well as make payments to the
government: taxes and charges, traffic police fines, work permit fees, etc.

Ongoing modernization of the technological platform all
more than 1400 financial transactions per second & this record for Russia provides a 15-fold safety margin
concerning maximum peak system loads.

This performance is complemented with the absolute security of financial transactions. Up to 16 operations
(postings) are performed in the system, certified by a digital signature and carried out using secure online data
transmission methods, within the framework of a single transaction. This technology ensures absolute security of
financial transactions and minimizes the number of payments made in error. There has not been a single case of
information system hackingor i I | egal transaction occurred in the Cyber

By t he criteria of reliability and uninterrupted oper q
unparalleled in the Russian market & the system fault tolerance indicator exceeds that of its closest competitors by
several times.

All major players in the telecommunications market, the largest Russian banks, including Sberbank of Russia, VTB,

Post Bank, Alfa-Bank, Rosselkhozbank, Rosbank, Unicredit, Russia, Russian Standard Bank, etc., federal retail
chains AElIl doradoo, AEuroset o0, et c. , JSC AKazpost o, gove
housing and utility enterprises, and many others are the partners in arranging payment acceptance that have
appreciated the benefitsofusi ng the CyberPlatE system.

The CyberPlatE system performs the function of mo st i mp
volumes of payments from the population to various providers of goods and services, thus contributing to the active
development of new economy sectors relying on provision of modern services in the areas of telecommunications,
banking and insurance, and retail sales. The share of payments for housing and utilities and payments to
government agencies (taxes, duties, fee s , fines) has been significantly ingc
electronic payment system has been chosen as the partner of the Federal Treasury and the Federal Tax Service,

and it has taken part in pilot projects to develop new mechanisms for financial interaction between citizens and it

has taken part in pilot projects to develop new mechanisms for financial interaction between citizens and
government agencies.
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Awards

The steady growth of financial turnover and improvement of service quality makes CyberPIatE payment system the
market leader. This is evidenced by dozens of awards and diplomas granted by corporate partners. Thus, in 2010

based on the results of complex monitoring of major partners in payment acceptance sector, MTS Company
recognized CyberPlat™ to be the most reliable processing system.

CEPTUOUKAT

Beeline (Vympelkom OJSC),
2006

Beeline (Vympelkom OJSC),

Beeline (Kar-Tel LLP),
2007

2007

Beeline (Vympelkom O]SC), _
2007 2008
MegaFon O]SC

2007

”~ Fpamora
ColNCWS

AWARRY IO

HAIPAXIAETCH
MO ey

. r—
Cavan magemian
NPOLOCCINIONAN CHCTOMA

ARYFEAY

Mhsne =%

C-News Award MTS (Mobile TeleSystems OJSC) MTS (Mobile TeleSystems OJSC)
2007 2010 2005

CyberPIatE business activity was also awarded with similar diplomas by other companies.
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Key figures

I n 2018, as i n previous year s, Cyber Pl at E nusiben of @aymestt a b |
acceptance outlets exceeded 1,480,000, of which more than 700,000 are located in Russia and the CIS countries, and
the others d in the largest cities of many countries around the world.

The total number of Cy b e r Pilets in RusgimaagdntleenCIS ceuntriee i tuarentty 20-foldu
larger than the size of the entire Russian banking system (as of January 1, 2019, the number of banking institutions
with all branches, divisions and even mobile cash desks in the Russian Federation was about 31,000).

As of the end of 2018, more than 250 banks are members of the system.

Number of providers (dynamics)

3750
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2750

2500

2350

2000
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1500

Murmber of providers

1250

1000

750

2010 20m 2012 2013 2014
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Number of payment acceptance outlets in Russia and CIS (dynamics)
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Partnersbo OpiniorF about Cyber Pl at

CBAZHOM

EBPOCETDH

[ ) MTC

Aleksander Vladimirovich Samokhvalov ,
Chairman of the Board of JSC ARussian S

Ourbankisamemberof the CyberPlatE electronic
say that for the entire period of our cooperation, we have never regretted it.

CyberPlatE specialists have developed a
banks, many of which are actively used by us 8 we accept payments through

the CyberPlatE system and have integrate
system for our <clients. The use of Cyber

our business and make it more efficient.

Oksana Aleksandrovna Guskova ,
CEO of United Company Svyaznoy | Euroset:

CyberPlatE was a pioneer on the payment
years it worked so that the Russian consumer could pay for a variety of services

in the mo st convenient longasiandingCand eliatel at E
partner..

Evgeny Pavlovich Galushko,
Director Gener al of the AMTSO retail c ha

The CyberPlatE system has made a signif
of payment acceptance services in Russia, which, among other things, played a

role in mobile communication becoming a massive and affordable service in the
country. The company is constantly looking for new ways of development,
improving the already launched services, and we appreciate the productive
cooperation with CyberPl a tdE this is one of the account replenishment
channels of our user s. CyberPlatE has r
tenders in various regions, and we have
on a long-term basis in accepting payments through cash desks of MTS retail
outlets
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CyberPIatE In Operation
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CyberPIatE Business Organization Scheme

FIXED LINE HOUSING AND
INTERNATIONAL DIGITAL TV COMMUNICATIONS| UTILITIES PAYMENTS
OPERATORS
Skeoll  Werwowm @ G FEE
2 Kce
MOBILE o Pocrenexom -1 moc csuir -g
COMMUNICATIONS
e " vodafone 0@ @-| e
BunatH® meramon ”T""l“ ile- T
H Sluim) PAYMENTS TOTHE | INTERNET
D MTC ACTIV il STATE IP TELEPHONY
% %
E ‘;,;z.#; M
SECURITY ) S SIPNET
SYSTEMS ] CreapTC Nr. QML OHC
MORE THAN 8000 SERVICES PROV GE'I;E’
CATERRMT o ,
al
@) cobra o”"”- x
Sowebormy Yota BANK CREDIT
ronb®CTPU - REPAYMENT
GOODS Payment of bills and balance
: i b
T replenishment 5 Twote
i )
AV ON & G
CrAHOAPT ombanx
GROUPON [
AITTEHA
Qe N
& | | X fGdomur
A N n payment acceptance outlets |33 S ARMAGIES
&\ N
MErADOH 66\ &Q’
TELE2 > .
MORE THAN 1.480.000 PAYMEACICEPTANCE OUTLETS)
CBA3HOM ™
"TIKTUB '/ O oA TS kiﬁ-ﬁF
EBPOCETDb ﬂ 3neKCHeT A Pocceabxo3baHk
MOBILEPHONE {:IAbDOPADD ==
OUTLETS D" g SAHK ~ Amge-Sam
PAYMENT METEPBYPI n
SUPERMARKETS BANKS
ELECTRONICS STORE TERMINALS
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Corporate Partners

For service providers, the issue of cost optimization in collecting revenue for the services rendered becomes pressing as

ther cust omer base grows. The CyberPlatE system all ows malk
therefore the number of organizations using CyberPlatE h
company's operation in the market.

Today, the CyberPlatE electronic payment system integrat
including leading mobile and fixed-line operators, satellite and cable television operators, housing and utility service
organizations, energy and gas retail companies, and many others.

The largest operators in their respective sectors, for accessing which direct payment gateways have been developed,

are shown bel ow. I n addition, the Cyber Pl at E allyegidangohthd nt e

Russian Federation (including regional housing and utility, gas and energy retail companies), payments to which are
made through the Banking Provider gateway.

Some of the largest operators and service providers

Mobile communication

U MTC MTS

All-Russian operator

" MegaFon

MEraA®@oH All-Russian operator
- Beeline
- Beehnem All-Russian operator
T
Tele2
o
—FI I. ’) All-Russian operator
I o B O
Motiv

* MOT"B Yekaterinburg and Sverdlovsk regions

COTOBAA CBA3Db
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Fixed line communication

t Pocrenexkom

Rostelecom

All-Russian operator

MGTS

Moscow
Transtelecom
All-Russian operator
Sum Telecom

in St. Petersburg, Nizhny Novgorod, Tula, Tver, Orel, Lipetsk, Voronezh, Rostov-on-Don,
Krasnodar and Makhachkala, Derbent, Kaspiysk, Kizilyurt

Television and Internet

@ MPUKONOPMB
0@

x Yota
()
JOoM.ru

&) Opuon dkcnpecc

NTV-Plus
All-Russian operator
Tricolor-TV
All-Russian operator
AKADO

Moscow

Yota

Moscow

Dom.ru

Orion Express
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Utilities payments

¢

MOCOBJ'IFGS

7THCia§_ero
™ . moc

CBbIT

. MOGOEIEMPY

h
EVPL

" ANLHEBOCTOMAS
£ SHESTETHECKAN KOMIAH

s
Lo

EKATEPNHEVPT GKAR
INEXTPOCETEBAR
KOMMAHWA

Security systems

LIE3APb
CATENUT

%

ST
fsTolloxatop”

"")ccbr'n

FONbOCTPUM

Gazprom Mezhregiongaz
Mosoblgaz

TNS Energo

Mosenergosbyt
MOSOBLEIRTS JSC
AEI RTS LOO

Dalenergosbyt

Sverdlovsk Energy and Gas Company

Yakutskenergo

Tyumen Power Sales Company

Yekaterinburg Electric Grid Company

Cesar Satellite

Satellite security system
Autolocator

Satellite anti-theft system
Cobra Connex

Satellite security search system

Golfstream
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Air tickets
Ozon-Travel

( y ozoN _ _
Flight booking

/& Inftourist Touroperatoriil ntouri sto
Wy

UFS
\\‘
'=’, Airplane and railway tickets booking
Bilet-On-Line
e Sale of airplane and railway tickets

BN T-0H-13H

D.,.m.-.m-’ Tour operator "Delfin"

Goods (direct sales)

AV ON  Avon

m Oriflame

faberlic Faberlic

Zzepler zepter

INTERNATIQNAL

For a complete list of service providers, please visit the Company's website: http://www.cyberplat.ru/about/providers
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CyberPIatE Technology: Standard Solution Scheme in Case of Domestic Top-Up

CYBERPLATE collects payments for provided services in on-line mode.

Whilst receiving money from customers the dealer guarantees prompt top up of personal accounts in the billing
system of relevant service provider. Advanced payment system known as B2B (4C) is used for processing of
transactions. It unifies opportunities of existing corporate (intercompany) payment systems and electronic retail
payment systems.

The process is modeled as follows:

b

Operafior, payment amount —.J
and phore number

1) ﬂ%mm

Teller's workplace

[ mTc

— -
— - Bunaun-

GF
|

— ) Mera@oH

F

- 3

— \‘ PocTenexkom

Replenishment of
Desesr's account | [
with Bank

=/

0. The dealer transfers to the settlement bank of CyberPIatE system an amount of money, which secures the amount
of payments.

1. While paying for the products, the customer informs the cashier of his/her intention to top up for desired amount
his/her mobile account opened with a certain subsidiary of MTS, Beeline, MegaFon, Skylink, other mobile
communication operators, as well as telecommunication service providers. The cashier enters phone number and
payment amount and presses ACheckouto button.

2. A computer or any other hardware-software device (POS-terminal, cash register) at payment acceptance outlet
sends a request to CyberPlat™ server using a secure SSL internet protocol in order to verify the designated phone
number. The request has to be verified by the electronic digital signature (EDS) of the dealer.

3. The request is then forwarded from CyberPIatE server to server of the settlement bank of CyberPIatE system for
verification of funds availability at the respective de
digital signatures assures absolute safety of this transaction.

4.ThebankserversendsaresponsetoCyberPIatEs erver stating whether enough fu
account.

5. If the bank approves the transaction, the request to verify the number bearing EDS of CyberPIatE will be sent from
CyberPlat™ server to the billing system of the operator using SSL-protocol.
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6. The billing system of the operator verifies the number and forwards payment approval notice back to CyberPIat"E
system.

7. CyberPIat'\E server then redirects payment approval notice to workplace of the account manager at the relevant
deal erds payment acceptance outlet.

8. The account manager at payment acceptance outlet collects the designated payment amount from the customer
and presses fAConf iwhareupoa yayment is t‘ranﬂjetretdttod':ylberPlatE server.

9.CyberPIatEserver sends a command to the server of the sett]l
account with the amount paid to the cashier.

10. Funds withdrawal confirmation is then forwarded to CyberPIat'\E server.

11. Payment from CyberPIatEserver is transferred to billing system
personal account in the above billing system is replenished.

12, 13. Billing system of the operator sends funds r ecei pt confirmation to the <cash
payment acceptance outlet so that both the cashier and the customer could see it.

14. The cashier prints out and issues a sales receipt to the customer; this receipt includes all details of the
accomplished payment (the name of the communications operator, date, amount of payment and phone number).

15. Billing system of the operator s enessage witb a dorfirmationwbthheo me r
personal account refill.

16. Thef unds are transferred from the deal erb6s account at tF
CyberCheckE, document flow technology, used in the above-mentioned procedure is fast (the standstill period of

electronic payment via the systemislessthan2 seconds, given a good channel of t
safe (mandatory use of electronic digital signatures by both parties).
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CyberPlat Operational Model
http://www.cyberplat.com/tech/how_does_it_work/

CyberPlats

Universal interbank
payment system

Billing system of fixed-line
or mobile operator;

Billing system of
commercial TV operator;

Billing system of Internet
or |IP-telephony provider;

Payment for bills and taxes;

Banks: consumer loans,
crediting funds to cards

Cash register

New method of payment known as B2B2C
was designed for making transactions.
Dealer receives funds from subscribers This method integrates already existing

and ensures fail-safe replenishment of schemes of intercompany Internet-

his account with operator’s billing system. settlements and e-payments from individuals.

CyberPlat® accepts payments for
providers’ services in online mode.

& LyberPlats
Universal interbank Billing system of fixed-fine
payment system 2 | or mobile operator;
| et
[
|
Self-service ‘ 8 L:g system of Inte net
terminal - ! \ (g?- or |[P-telephony provider
; \ﬁ Payment for bills and taxes
CyberPlat® e
QPP | g funds 1 carae
Cash register = \\\
%
A Hesles ngent) > E Before starting to work with System
D“E ol = Dealer should replenish its own
Z banking account

Bank




-

L ]
==

LyberPlat

Universal interbank
payment system

CyberPlat®

Billing system of fixed-line

or mobile operator,;

Billing system of

commercial TV operator,

o m

illing system of Intemet
r iP-telephony provider,

Banks: consumer loans,
crediting funds to cards

XXX,

Payment for bills and taxss;

Cash register : § Subscriber inputs his/her phone or account
N number and puts funds in cash-register
Dealer (agent) E or self-service terminal which sends request
/  Dealers = to CyberPlat® server using secure
SEIRALS SSL Internet protocol and electronic
Bank digital signature.
N LyberPlats
Universal interbank ' y | Billing system of fixed-line
payment system \s? or mc:::é-’-:- operator;
\sp ?31 ’:’3 -:—; f*:?;e T\.::’:; peralor,
S NP | - By e
\§' Payment for bills and taxes:
oy | .
Cash register CyberPlat® server receives request
from registered outlet and sends command
Dealer (agent) to server of System’s settlement Bank
Dea'ef'st ' for withdrawal of funds from
i Dealer’s account

Bank
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Cash register

Dealer (agent)

LyberPlals

Universal interbank
payment system

115777777

Bank

Billing system of fixed-line
or mobile operator;

Billing system of
commercial TV operator;

Billing system of Internet
or IP-telephony provider;

Payment for bills and taxes;

Banks: consumer loans,
crediting funds to cards

Payment information is transferred from
CyberPlat® server to operator’s

billing system whereupon Subscriber’s
account is replenished. Settlement Bank
performs financial coverage

of payments made.

Cash register

Dealer (agent) Y

Dealer's
account

biberPlals

Universal interbank
payment system

1777777

Bank

-
hJ

ey,

A J

Billing system of fixed-line
or mobile operator;

Billing system of
commercial TV operator;

Billing system of Intemet
or |P-telephony provider;

Payment for bills and taxes;

Banks: consumer loans,
crediting funds to cards

Amount of cash funds in payment terminal
and cash register increases along

with acceptance of funds from Subscnber,
and they are debited from Dealer's account.
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( N

5] Self-service

o terminal

&}

[ |

B
: Cash register
|
Dealer (agent)

d /  Dealers

EEEEEEEEEE U

LyberPlats

Universal interbank
payment system

CyberPlat®

a o | Billing system of fixed-line
\ﬁ or mobile operaior,
i » | Billing system of
ﬂ commercial TV operator;
o | Billing system of internat
W or IP-telephony provider,
\# Payment for bills and taxes;
n | Banks: consumer loans
’ crediting funds to cards

In order not to interrupt acceptance

of payments from subscribers,

Dealer should replenish its own account
not allowing zero balance.

N

Self-service
terminal

~

Cash register

Dealer (agent)

Dealer's
account

17777

Bank

Billing system of fixed-line
or mobile operator;

Billing system of
commercial TV operator;

Billing system of Internet
or IP-telephony provider;

Payment for bills and taxes;

Banks: consumer loans,
crediting funds to cards

Dealer gets remuneration
from CyberPlat® for accepting payments




Partner Banks of CyberPIat‘E

By the end of 2018, the CyberPlatE electronic payment sy

Many banks cooperate with the system as agent s, arrang
system in their offices, ATMs or in the networks of self-service banking terminals. At the same time, many of them
serve as operators and payment <collectors by wusing Cybe

to individuals and replenishing bank accounts, including cards.

I n their operations, many banks use a uni cuthe Momep Tansgfer d e
System Integrator (MTSI), which greatly increases the efficiency in the field of money transfer business. Some of
the largest partner banks are listed below.

3
Qﬁ = POCBAHK
Poccenbxo3baHK BTB =n il
A Anbda-baHk m

datonnkpepnrBank L cMnsaR @ sancrocas

BAHK
g CAHKT-TETEPBYPT ﬁ CBa3bbaHk

Va

MPOMCBA3LOAHK wseromncoin

BAHK

Oﬂh yPaneus (& orntari
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Payment Acceptance Network (largest retailers)

The most well-known agents of CYBERPLAT LLC currently are:

Anational chains of communi cat i on sHoswoo r désnaiEdmoksaoz noy 0, f |
communications stores of MTS, MegaFon, Tele2;

JSC "Kazpost";

Mosobleirts, Lenobleirts branches;

Eldorado electronics stores;

net works of payment terminals AEIl eksnet o, APl atezhKabo;

To Do o o I

Rosselkhozbank, Alfa-Bank, Russian Standard Bank, CB Russia Bank, SDM-Bank, Promsvyazbank, Bank Saint
Petersburg, SMP Bank, and many others.

Main payment acceptance networks

~s razeosr @ FYMrc

NETK Mt NNATEX

- TELE2 @ EeBPOCETL cEmnzHOM

HOY-Xay MEFA®OH

™ - moco- EvMPU tPOCTeneKOM W:INbDOPADO %:1
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CyberPIatE business geography

Regional representative offices of CyberPlatE operate su
Federation and are located in Samara, Kursk, Yekaterinburg and Stavropol.

CyberPlatE has been successfully deved apubsidary oftthe eldtosid ne s
payment system operates in Kazakhstan.

CyberPlatE is the pinmmsystem in Kdzakltstar. tsnsulisidiapyacgmpany in Kazakhstan &
CyberPlat-Kazakhstan LLP & was registered on September 15, 2005. First payments through the system were made

in April 2006. By the end of 2018, Kazakhstan had over 20 thousand payment acceptance outlets connected to the
CyberPlatE system, and the company's regional representa
Ata, Astana, Aktobe, Shymkent, Oskemen, Qaraghandy, Pavlodar, Kostanay and Oral.

Today, the partners of the Cyber Pl at E subsidiary in Kazakhstan are the
providers, terminal networks and retail enterprises of the Republic of Kazakhstan.

One of the |l argest international proj ect s rPtafIndi@ basedrinfthea t E
city of Mumbai, has developed at a rapid pace and demonstrated an annual 100% growth for several years in a row,
steadily outpacing its competitors.

CyberPlat India is currently among the leaders in the national financial technology industry.

The company is among the TOP-5 payment systems operating in one of the largest Asian markets, and ranks 1st in
the number of payment outlets in the country: as of January 1, 2019, their number exceeded 760 thousand. More than
240 million transactions to more than 350 service providers in India and abroad, available in 600 partner networks, are
performed each year in the system.

CyberPlat India is one of the few payment aggregators in India which cooperates directly with above two dozen largest
providers rendering services in the field of telecommunications, satellite TV, and housing and utility services.

CyberPIatE network of representative offices in CIS countries

MOCKBA

-
Exatepunbypr

-

“ Camapa

Craepononb

- @ @

@
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Social Mission of CyberPIatE

At evidenced by the statistical data, at the end of 2018, only about 28% of payments made through the
CyberPlatE payment system exceeded $5. At the same ti me,
$1to $28 30%, and from$2to $58 22 %. More than 50% of all CybentPafuapt E t
to $2, or of approximately 117 RUB.)

Thedata given indicate that CyberPlatE provides the opp

technologies to the people with middle and low incomes. First of all, this is mobile communications and Internet

access services. Since even the minimum balance allows the subscriber to stay in touch, send messages and make
urgent calls.

The conditions created by the Cyber Pl

Less than the art communication technologies by the widest swath of the population
More than 1 US dollar play the critical role in overcoming the issue of the so-called digital
5 US dollars 21% inequality in Russia. The statistical data on the prevalence of small

payments and the overall number of transactions passing through the
system clearly demonstrates that the
contributes to the increasing level of mobile communication coverage in
Russia.

27%

For example, if the account of a client has run out of funds and they have
not enough money to buy a scratch card at a cost of 100 RUB (minimum
denomination), they can top up their balance at any payment acceptance
outlet.

Any subscriber can top up their account for an amount of just 10-20 RUB and use SMS services, as well as receive
incoming calls.

It is also convenient that payment acceptance outlets are the most frequently visited places & shops, pharmacies,
post offices, communications stores, payment terminals, gas stations. At the same time, transaction in real-time
ensures that the payment amount is transferred to the subscriber's balance instantly.

So, the functionality of topping up the account with small amounts provides access to mobile communications for
people with low incomes, in particular children, students and elderly people, thus fulfilling the important social
mission of reducing digital inequality.

It is also convenient that payment acceptance outlets are located at the most frequently visited public places such
as shops, drugstores, post offices, mobile communication brand stores, payment terminals, and gas stations.
Besides, due to real-time transaction the customer may promptly top up his/her account.

Thus, due to opportunity to deposit small amounts into personal accounts low-income groups, including children,

students and retired employees, get an access to mobile communications. So that implements an important social
mission for elimination of digital divide.
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Advantages of
CyberPlat™ Technology
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Experience and Highly Qualified Personnel

One of the most important advantages of CyberPIatE payment system is organizational,
technical, and HR potential accumulated by the company during 20-year operation at the
market of retail payments which for many reasons was created due to efforts of
specialists and managers of the payment system. Today the company employs over 200
specialists with unique knowledge and skills in devoted fields: systems analysts,
programmers, experts in finance and banking services, experts in services automation,
lawyers and financiers with knowledge and expertise in all aspects of legislation
governing express payment market.

CyberPlat® is a closed-end electronic payment system. Its
fundamental distinctive feature making it stand out from
opened-end systems is that all settlement participants & payers
(agents accepting payments from subscribers) and recipients 8

are strictly defined. F woudt amnayf r o n
only be transferred to the operator's account and credited to the
subscriber's personal account. Withdrawal of funds from the
system at will by employee of the payment acceptance outlet is
impossible.

Cyber Pl at Himé system. Anyetrarisaction in the system
takes not more than two seconds. This unprecedented level of
performance is complemented with absolute security of financial
transactions.

1 Up to 16 operations (postings) are performed in the system,
certified by a digital signature, within the framework of a single transaction. They involve secured methods of data
transmission via the Internet, including checking exi st
the billing systems of service providers, identification and authorization of payment acceptance outlets, and other
operations. This technology ensures the absolute security of financial transactions and minimizes the number of
payments made in error.

There has not been a single case of information system hacking or ille g a | transaction occurr e
system over the 20 years of its operation..
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Cross Platforms Hardware

Ability to choose a payment method and use various devices for making a payment depending on capabilities
of agents are significantachi evements of the CyberPlatE electronic pa\y

Payment can be made through a cashier using:
A a computer or smartphone connected to the Internet (for example, in a dealer company) making
payments through the CyberPlatE system website;
A an automated cash register (for example, in a retail store) d in this case, interaction with the
CyberPlatE system is carried out through the server
A other hardware;

These operations support the "1C: Enterprise" technology:
Without human involvement:
A payment terminals;

Via Internet-Bank-Client:

a bank computer connected to the Internet using the Internet-Bank-Client banking system;
POS terminals;

smartphones and phones supporting Java, iOS and Android systems;

ATMs;

mobile display units.

To o o To Do

For example:

™

POS terminals are used for retail chains;

A a speci al technol ogy using the company's internal
Alarge retail chains (ASvyaznoyo, AEur ome€ or,o wnMT S,
proprietary solutions;

A electronics store chains (fAEldoradoo, fATekhnodomo

Payments can be effected through the cashier (teller) using:

+ Personal computer connected to the
12: ' Internet or even a smart phone (for example, -

at a dealer company) that performs payments i
2= through CyberPlat® system’s website,

-

* POS-terminals,

E

)
!

» Automated cash register (for example, at a
retail network store); in this case, interaction
with CyberPlat® system is carried out through
the retailer’s server, .

Any phone
, supporting Java
* Other equipment software, [0S

1C:Enterprise software is supported while these operations

Without any human (cashier or teller) assistance, i.e. through:

» Payment terminals (self-service cash-in

kiosk) * ATMs
Through Internet-Bank-Client:
Features of CyberPlat® payvment system can be
easily integrated in the Internet-Bank-Client
systems
The CyberPlatE system maintains detailed records of alll

full payment statistics is available to the agent's administrator online on the company's website:
http://www.cyberplat.ru
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High Fault Tolerance and Efficiency

CyberPlat® ex perts constantly test t he
CyberPlat® capabilities in all aspects significantly outrun the most rigid
technical requirements of payment acceptance market. In 2011, CyberPlat™
| | Eficieacy: had reached another speed threshold in processing complex financial
= ' 1400 transactions transactions. Due to modernization of technological platform, performance

&l | per second indicator thereof exceeds the record-breaking figure of 1,400 transactions
per second. CyberPlat® fault tolerance index is 5 times higher than similar
index of the nearest peer. This indicator is unique for the Russian payment
acceptance market.

The maximum load on CyberPlat®™ system does not exceed
110t rans-actions per second even in
to any technical failures, other payment systems do not operate and
) payment flow through CyberPlat™ increases significantly. This means that
CyberPIatE capabilities ensure more than a 14-fold margin against operational maximum levels of system load. In
November 2011, for the first time in the industry CyberPIatE offered its existing and potential partners a new service of
load testing. Load testing is performed in industry system using its additional powers currently free from payment
processing.

Unlike real torrent of transactions, interaction with external provider is simulated inside CyberPIatE system. During the
load testing, the system displays an interactive chart and current performance results. Estimated duration of one load
testing is from 1 min. 40 sec. for 100,000 payments and 13 min. 40 sec. for 1,000,000 payments. Cost of such service
is 1 kopeck (0.01 rub.) per transaction. Payment can be made by VISA and MasterCard banking cards, via CyberPIatE
Payment book or through e-commerce applications of the Russian major network operators such as Beeline, MegaFon
and MTS.

24 hour/ 7 days Technical Support

In order to ensure failure-free online business-processes in CyberPIatE payment acceptance network, the company
has established 24/7 technical support, whereupon corporate experts are always ready to give the required advice
and provide prompt technical assistance in the following cases:

A failures and problems in configuring the software for payment terminals and cash registers of retail companies;
A when it is necessary to specify the status of payments;

A failures in operation of telecom operators or troubles in billing of certain providers;

A any other issues related to the breach of payment acceptance processes and procedures.
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Legal Validity and Cogency

Use of the electronic digital signature (EDS) with a 1024/2048 bit key eliminates risk of fraud and ensures
incontestability of topup transaction of personal account in the oper
Certification

Software of CyberPIatE payment system is certified by relevant governmental agencies. KPMG Ltd. certifies
CyberPlat® processes.
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No competition with own partners (dealers)

As a processing company, CyberPIatE payment system, unlike other payment systems, has never had and does not
have its own payment acceptance outlets neither in form of terminal networks nor in form of retail payment networks.
An exception is the network consisting of 30 payment acceptance terminals designed for checking and testing the
software, as well as new payment services and products. Thus, any competition with its own dealers, typical of other
payment systems, is eliminated. Therefore, dealers working through CyberPlat® payment system do not experience
the following:

| L ! e 4 <

¢! 4 FOR THE SYSTEM
MEMBERS ONLY
E— =
=i [

leakage of information related to the network and retail outlet turnovers that can be used for competition strategies;
attempts of hostile takeover with the use of obtained information and unethical competition methods (administrative

resource, raiding captures, corruption schemes);
A attempts of displacement from the most profitable outlets including the use of such unethical competition methods

as dumping.

o o

For this reason, many payment terminal networks operating through other payment systems have migrated to
CyberPlat® system.
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No practice of corporate brand promotion at the expense of partner brands

CyberPlat™ payment system provides services primarily as a processing company and does not have any own
payment acceptance outlets. Therefore, unlike other payment systems, CyberPlat™ operates in B2B segment and
does not promote its own brand among the end-users (payers). In most cases, competitors of CyberPlat™ payment
system are independent players of the retail payment market and, therefore, are highly interested in promoting their
own brands amongst customers, as well as in weakening and displacement of other brands from the market. This
results in direct conflict of interests of such processing companies with their dealers.

Often, one of the main requirements at connection of a smaller partner is its unconditional transition to operation under
the unique system brand. Eventually, it can result in a hostile takeover of the entire business of the partner-company.

In case of cooperation with CyberPIatE payment system, such problems do not emerge.

No practice of promotion and solicitation of unnecessary or unprofitable products or
services to partners

CyberPIatEpayment system is especially interested in developn
payment acceptance outlets. Amount of revenues generated through payment system directly depends on part ner s 6
turnovers. Therefore, unlike other competing payment systems, CyberPIatE does not promote or solicit using such
products and services that might be profitable for the payment system, but unprofitable for partners. For instance,

there is a well-known market situation when partners are forced to maintain at their own terminals personal services
developed by payment system solely for its own benefit.

Such services in partnersé terminal net works notrsfom y r
principal operations. Partnership with CyberPIatE payment system eliminates such a practice.
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Material responsibility of IT personnel

N Online
— transactions
2
=
E =
E E
EEE -
R R e

One of the key factors ensuring high operational reliability of the
payment system is the existing system of material incentives for
IT-personnel, where the amount of monthly bonuses depends on
fault tolerance index and online processing performance index.

If the number of off-line transactions exceeds 0.1%, IT employees
are 100% deprived of their bonuses. If this figure is less than
0.01%, then the bonus is paid in full. If fault tolerance and online
performance index fall within a range of 0.01i 0.1%, applies a

linear bonus scale.

Stability and scalability of technical platform

The high performance indicators of the system are based on the

foll owi

ng

factors.

The

Cyber Pl at

duplicating processing centers located in Russia. The primary
processing center is located in Moscow. Communication between
the centers and channels over the Internet are duplicated through
the networks of independent communication providers. Such a
redundancy system combined with the state of the art cluster

architecture

ensur es hi

independence from most force majeure events.

Cyber Pl at E

i mposes

t he

gh faul't

hi ghest de

which guarantees high quality and level of performance of each

individual module and the entire system as a whole.

In addition,

Cyber Pl at E

has been

than 20 years, and the system has been debugged and
optimized, while its most important modules have been refined
and polished over this period of time.
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CyberPIatE is Failure Free!

Reliability of CyberPlat™ system is unrivaled in the market of Russia and CIS countries. Thus, as a result of complex
monitoring of largest partners by payment acceptance processes, the leading mobile network operator MTS
recognized CyberPlat® as the most reliable processing system in Russia and CIS countries. Upon MTS request,
independent specialists regularly perform such observations using effective and proven methods.

CyberPIatE has the highest index of faultless operation, reliability and speed among all existing payment systems.

Even today, the capability of CyberPlat™ surpasses the most stringent requirements of payment acceptance market in
all material aspects; fault tolerance index of the system is over 5 times higher than similar index of the nearest peer.
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FAULT TOLERANCE OF CYBERPLAT® IS UNRIVALED!

50



Recipient Verification

One of the advantages of CyberPIatE payment technology is effecting payments in two stages. Mandatory payment
authorization is performed at the first stage, i . e. an
forwarded inthereal-t i me mode to the opeReaftiolrlé sofbitlh e nsgu bssycsrtiebne.r 6 s
performed correctly only in case of positive response. Not all similar payment systems use a two-stage scheme in

their operations, and thus, it leads to numerous mistakes and claims on the part of payers.

Ciberfals

.

Online (2 seconds)

All financial transactions performed through CyberPIatE system are effected online. In case of a deadlock,

A

(temporary failure of the Operatordés billing system) <cu
the Operator billing system resumes operation.

OPERATOR'S
CYBERPLAT | \ BILLING )
2 sec. '
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CyberPlat products
and solutions
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Arranging payment Acceptance (domestic top-up)

The basis of the business model of the CyberPlatE electro
individuals through a partner net wor k ( t heaewidérlrange efr diffeseatg me n
providers of services and goods (the Aupper segmento of t
scal e. The @Al ower segment o0, the payment acceptance Met wc
networks, and self-service terminal networks.

At the end of 2018, the number of payment acceptance outl
there is a fairly large number of users of the Internet-Bank-Client systems which are owned by partner banks of the
CyberPlatE electronic payment system and integrate funct.i

are also part of the flower segmentodo of the CyberPlatE pa

Digital
v

Internet,
IP-telephony utilities
Loan
repayment

Foreign Security
operators systems

Mobile Landline
communications orMals " ommunications

Payment
terminals
stgreg
Drug
stores
Electronics
Supermarkets
offices
&2
T oot
ACCEPTANCE
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Payment Acceptance Procedure
in Retail Stores

Benefits

Low cost of transaction

When wusing the funcionalities of the CyberPlatE system
reduced, which is extremely important for operators. The cost of revenue collection through use of scratch cards is
12% of the rate. This is the full prime cost paid by the operator for collecting revenue using scratch cards.

It includes a discount for retailers (usually 5-6%), the cost of card issuance (2-3%), logistics, protection against
fraud and a number of other costs arising from the issuance and distribution of scratch cards.

Wh e n collecting payment s t hrough Cyber Pl at E, t he aver g
communications is reduced to 1.5-2%. This is a huge savings for service providers.

Saving 10% of the income of such a mobile operator as, for example, Beeline, the revenues of which amounted to $
4.2 billion in 2018, leads to an additional profit of $ 400 million per year. This amount is tremendous..

COST OF TRANSACTION

12%

Scratch-cards CyberPlat®
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Growth of customer flow and proceeds

Long-term experience of CyberPlat® payment system shows that customer traffic doubles when service or sales
outlets start accepting payments though CyberPIa’tE system. At the same time, proceeds from main activity of the
company increase by 101 40%, depending on quality of advertisement and on the type of goods. For example, if the
retail outlet sells laundry powder, then volume of laundry powder sold will grow by nearly 10%. If the outlet sells
mobile phones, then this increase will comprise up to 40%.

RETAIL ONLY RETAIL + PAYMENT ACCEPTANCE
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How to arrange payment acceptance in retail stores

Recommendations from CyberPIatE payment system

GOODS TRAFFIC

CAPITALISATION

the fApayment

[ mTc

7{985)996-44-98

Barcode
as wel |l

acceptancebo

technology can be used to save
as to make the process more
numberi s translated into a barcode whi
printed on a special plastic or paper card, or any other appropriate facility. To
effect a payment, the cashier will only need to pass the barcode through the
same barcode scanner used at cash register for scanning of goods.

Store turnover mainly depends on daily customer flow.
Arrangement of payment acceptance facility at cash register
in retail store in favor of various service providers makes the
store more attractive and appealing for a customer and
increases his/her loyalty. Eventually, it increases proceeds
and brings more profit for the retail store. A customer who
visits a store to pay for the mobile phone, Internet access,
commercial TV or any other services, often buys something
from the store too, thereby increasing the turnover of the
retail outlet.

Our long-term experience shows that when retail companies
use CyberPlat® payment system to accept payments, the
introduction of this service increases store turnover by 10 to
40% depending on the store type, quality of advertising of

service, and personnermn feeefopmer t i
CyberPlat®, which can be quite ample if the service has been launched correctly.

Respective software is included into the package and supplied to retail outlets by
CyberPlat" free of charge.

CyberPIatE recommends retailers issuing such cards for loyalty winning
programs, advertising, bonus programs, etc.
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At arrangement of payment acceptance process through cashiers
at retail outlets, it is necessary to account for all features of such
procedure.

Payment is made at cash register
time, albeit not very much. If a large number of customers usually
visit the store, it may result in long queues during the rush hour.

=V

CONVENIENCE STAFF TURNOVER,
FOR TELLERS SALARIES

For the rush hour, CyberPIatE recommends accepting only 500+
ruble payments (making exclusions for those customers who also
buy something from the store).

Smaller amounts are also acceptable if they are meant for security services or commercial TV: such customers are
usually well-to-do people who become loyal to additional services.

In other cases, when there are no queues, all payments should be accepted making the merchandising more
effective. At a large store, where queues are normal and cashiers are always busy, it will be practical to set up a
special cashierbés desk for paymer

In order to increase proceeds from payments, customers should
be informed about the possibility of paying for communications
and other services, as well as about the procedure for accepting
payments.

@

MErA®@OM
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Payment acceptance services must be advertised, and the more scalable this process the greater is the economic
benefit. External (outdoor) advertising will initially work to inform the customers of a new high-tech service available at
the salesroom cash desks. Later on, when the customers get used to this service, the external advertising can be
skipped.

PAYMENT p— MAR KET
ACCEPTANCE (S S.FJZER
| gl_ _ﬂ { L —

Bu%u' Um (l"’ e
rj‘ Tnm ENT ACCEFTANCE }

MErA®oN |

It is recommended to place stickers and posters of the largest mobile and fixed phone lines companies, as well as
other providers at the cashiers. Radoadverti sing encouraging customers to p
works well for supermarkets.

This will encourage current and further spontaneous decisions of customers to top-up their mobile accounts or, for

example, to pay for services of commercial TV, Internet or utility companies, and, as a result, to visit the store even if

they didnodt intend to do so. With noticeable and effici
starts accepting payments.

In order to arrange payment acceptance facility in store, you
0 CONVENIENT WAY TO PAY have to sign a contract with CyberPlat™ payment system. This

procedure is extremely simple and does not take a lot of time.

UTI L ITY You may also register online. To do this, you need to follow this

link: http://www.cvberplat.com/join/dealer/  and register,

“\ﬁ\ ! P AYM E NTs afterwards you need to send necessary documents by post. After

’ ' signing the documents, the connection procedure takes place,

whi ch is also described on the

VISA Virtuon B Actually, upon these procedures, you may start transacting
CyberDeN [~ 2 g payments on the same day you registered.

LOAN CAR INSURANCE CyberPIatE offers retail companies a wide range of services

REPAYMENT & e ﬁiﬁ;s P VN including acceptance of payments for mobile and fixed-line

telephony, Internet access, IP-telephony and commercial
+ mobile, TV, landline, internet and other semvices television, public utility services, satellite and cable television,
: airline tickets booking and purchase, security systems services
etc. At present, the largest share of payments is payments for
mobile communications, but other services are in customer demand too (and are beneficial for the storeowner), that is
why they should be offered to the customers. CyberPlat™ technology allows using a wide range of terminal equipment
at the ownerds option.

I n order to process payments the cashierds may use:

A a common PC connected to the Internet;

A widely used typical cash registers;

A programmable POS-t er mi nal s at the cashierds work place for bank
A a mobile phone or a smart-phone with Java, Android and iOS application support.
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AChange to the phoneo service

CyberPIatE payment system has implemented a new product which is unique for the Russian market of
electronic payments, i.e. deposit of change to mobile accounts with the use of barcode.

While paying for purchases at a cash desk of a retail chain, the customer gives to the cashier a mobile phone with a
bar-code image displayed on the phone screen or (which is preferable) a card or a mark with encoded phone number
and asks to transfer change to the personal account opened in the billing system of a mobile network operator. In
order to obtain a barcode, it is recommended to install the above-mentioned special print-terminals at the sales areas.
Having printed a barcode on a sticker, the customer keeps it by placing the sticker either on a card or on the handset,
and then uses it for future purchases.

The payer can obtain the barcode entering the operat
SMS request to the short number 7117
(presently works only for the MTS
subscribers; the service will soon be
available for the other telecommunications
providers).
4
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The cashier scans the barcode, per-forms online payment, and gives the customer the receipt. For im-plementation of
this project, CyberPlat® payment system has developed a special processing solution, which can be integrated into the
software for cash registers in retail chains.

The wuse

of

barcode

technol

0gy

signifi-cantly

faci

t at e s

technology reduces the customer servicing time, which is quite crucial for the retail chains with great customer flow. This
considerably saves time and makes service appealing for both customers and retail chains.
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The fichange to the phume®dsbenefissjteatl parties of seglement procedure:

1. The customers no | onger need to fitipo the cashiers and
coins. In this case, the main benefit for the customers is their timesaving. The process of payment for mobile phone
services with the use of barcode technology becomes fast, convenient, and comfortable for payers.

2. The trading enterprise starts earning additional reven
payment acceptance procedure and cuts costs thus skipping procedure of ordering and receiving coins from the
bank. Besides, it is also expected that this project will possibly lead to reduction of small value banknotes flow such
as 10 and 50 rubles.

3. Thecashiers g
process of f
single cash desk.

et rid of their fAheadachedo caused by havin
giving changeo becomes faster which | eads

Cashier is 4 times more efficient RO =M

CASHIER | ™™= UQIE ll’cisifm

Cashier can persuade a customer
to make impulse purchases

We invite retail chains to accept payments and make money together with CyberPIatE payment system!
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Payment acceptance procedure with the use of barcode technology

|

Strategic priority for CyberPlat®™ payment system is development of
infrastructure for online payments with the use of barcode technology.
Possibility of making payments in retail enterprises with the use of barcode
technology not only for traditional products, but also for such services as
mobile and fixed-line telephony, cable television, Internet, public utilities,
including electricity bills, security system services, and other services,
creates an entirely new segment at online payments market. Introduction of
online payment technologies, on the one hand, provides additional
convenience for customers, and on the other hand, significantly increases
income of trading enterprises.

Potential from the use of barcodes has increased significantly due to the
implementation of new technological solutions. CyberPlat® jointly with IT
SERVICE Retail & Banking has developed and performed pilot testing of
software and hardware that allows customers to print their own barcodes to pay
for a wide range of services: from mobile telephony to loan repayment services.
Installation of wall-mount printing terminals (for printing out barcodes) at sales
areas will greatly accelerate acceptance of payments at cash desks and will
lead to a significant increase of payments for various services in the retalil
networks.

Significant benefits will be received primarily by those retail businesses, which
will be pioneers in organization of payment acceptance processes with the use
of barcode technology at their enterprises and sales premises.

CyberPIatE payment system offers multiple payments acceptation methods.
Payments may be collected directly at cash desks after printing out barcodes
with the use of wall-mount printing terminals located on the same trading floor.
Another option is to organize separate payment acceptance outlets, which will
also be equipped with printing terminals. Additionally, these specialized cash
desks can be used to organize acceptance of bank payments (loan repayment,

refilling of deposit and card accounts i with any bank), payments to insurance companies, and money transfers.

Such payment acceptance outlets can significantly increase profitability of trading enterprises, as well as flow of
customers and will ensure proceeds from basic goods due to accompanying purchases. CyberPIatE payment system
promotion of online payment technol ogi e

continued acti.i
to the phoneo
mobile shops. This service

vV e

wa s

al

initiated in the retail net work of
OwWS using the barcode to credit t he

accounts, which considerably accelerates the payment procedure at cash desks and yields extra revenue for outlets

due to additional commissions.
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Software solution Payment Module for Personal Computers

The Payment Acceptance Module software for retail outlets is
installed on the computers running under Windows OS.

During operation, the program interacts with CyberPIatE Internet-
services, thus ensuring pay- ment a
sale of PIN-codes through CyberPlat® service.

Payment Module (PM) allows printing receipts directly during the
program operation; it sup-ports all/l

Program logs accepted payments and offers a great variety of
additional features facilitating acceptance and further processing
operations.

Detailed description of the Payment

CyberPlat®s y st e mo s  \utehvsniwveerpiat com/tech/online/.

Solution for connecting cash registers of retail outlets to the payment acceptance system

CyberPlat® system provides payment authorization server (PS) for connection to one

or several cash registers or self-ser vi ce terminals to the p
server for accepting payments at the outlets of retail companies. The payment
authorization server is developed for the platforms Windows and Linux. It is installed

in the dealerés server and ensures online
central server of CyberPlat® payment system is performed though common Internet
channels.

Information security is ensured by means of data encryption and the use of

electronic digital signature. Interaction between the payment authorization server and cash registers is carried out by

file interchange.

This software is available at the website of CyberPIatE payment system at:

http://www.cyberplat.com/tech/cashdesk/.
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Earning profits from Co-Branding

I f we compare the CyberPlatE technol ogy wiQyhbetrhPel ausEe toefc
reduces sales costs and provides the retailer with the possibility of co-branding with those operators who have been
chosen as the payment collectors (and these are often global brands).

The chains that start accepting payments can get free advertising from the operator. For example, if a well-known
Russian retailer starts accepting payments for mobile communications in its stores, the largest Russian mobile
operator advertises this retail network free of charge. It is clear that joint advertising is always beneficial for the
retailer, as the brand awareness of the mobile operator involved is always higher, and therefore it acts as a locomotive
for promoting the retailer's brand.

4

RETAILER + OPERATOR
(co-branding)

ADVANTAGES FOR RETAILER
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Cyberchange 8 aunique financial service

C@yberChangeé is a state of the art financial technology
and services in retail chains, shops and small outlets (www.C d B j tc fitel P Y O

The amount of change can be transferred in real timetoalmost any service provider with
using a special CyberChange card.

The CyberChange plastic card is of the same size as standard bank cards. It bears a 19-digit card number and a
barcode.

Support service

Payment recipient

Activate your card atvww.plat.ruor by calling 8 499 68 111 58
Detailed information about the card benefits is available at
www,_, T ot

LT

The consumer can transfer the amount of change remaining after payment for goods or services to:

1 A mobile phone account;
1 Abank card;
i The current bank account linked to the Internet-Bank-Cl1 i ent (f or example, to APLAT

Any person can become a user of the service. In order to credit change or carry out a targeted transfer of funds to a

bank or personal account with a service provider, you must first activate the CyberChange card. In the process of
activation, the card number will be assigned a template containing payment details, for example, a service provider

code and a mobile phone number, or a bank code with the bank or personal account number and a mobile phone
number . The set of data is transferred to the Cyber Pl at
making transfers automatically, without entering any details.

To carry out transactions below the minimum payment thr
created by the provider for the client, and the change amount is credited there.
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General plan of chance crediting

Let us consider a common situation: at the most unexpected moment, your mobile phone is blocked because you

have run out of money. You immediately take off looking for the nearest payment acceptance outlet in order to
replenish your account in a quick and convenient manner.

You walk into the nearest store of a well-known retail chain and ask the checkout clerk to replenish the account. In
response, the checkout clerk offers to make a purchase, and transfer the amount of change to your mobile operator's

account . You agree, because you wunderstand that it i
replenish your account, irevitalizingo your phone, and
increases and customer loyalty to the retail network grows.
1 ¢KEGC 3 Toprosan 6T Toprosan cats
780 RUB WHH 85412435 WHH 85412435
283746827 HEK NPOAAN Ne283748828
Take 800. Pleas ‘;EES:MQO” D& - TR
credit the rest to A mnbll?'°“';f"m. B 50.00 Lm:"rﬂﬁm; 123
the CyberChang ?:::ﬁﬁmn:“" 2:%23 Apec Tepmunaia; . Kpacuia, 4. 3
e S S ——
ol T oo Bomn” o 5neogon’?§1En4ss1m
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E 0887 001234
WHH 65412435
. RUB.Th o
using the C\/berChang

card
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Increase in revenue

Increased turnover of high margin goods

With the growth of foot traffic moving higher as a result of implementation of the CyberChange project, the turnover of
high-margin goods in the retail outlet increases. The client comes to pay for services using their CyberChange card
and makes purchases of impulsegoods with higher profitability located in checkout areas.

E-retail experiences an increase in sales of accessories: covers for mobile phones, key fobs, memory cards, batteries,
etc.

Sales of beer, cigarettes, alcohol, mineral water, chocolate, confectionery products and chewing gum are growing in
grocery retail, along with sales of non-food high-margin products.

The CyberChange technology is similar to the Japanese Change to Card service. In Japan, the Felica system is
operating successfully, where the change from retail purchases is credited to a noncontact card. Then this card can be
used to pay, for example, transport services.

The turnover of this system in Japan reaches tens of billions of dollars 8 showing that the widespread introduction of
Change to Phone can significantly increase operators' income. It will not reach millions or dozens of millions, but
rather hundreds of millions of dollars.

135%

100%

Months
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AChange to the phonedo technology is similar to the Japan:

In Japan, there is a system called Felica that credits change funds to a proximity card. This card can be later used at
payment for e.g. transportation services. In Japan, turnover from the use of such system comprises tens of billions of
dollars, which indicat es t hat broad i mplementation of AChange to th
operators. It is not about millions and tens of millions of dollars, but rather hundreds of millions of dollars.

Reduced cash flow circulation

The service for transferring change to mobile phone accounts is very beneficial in terms of retail sales. The costs of
receiving coins from banks are eliminated, which is of critical importance, since delivery of small change and its
issuance to checkout clerks always poses a massive issue for any retailer.
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CyberPIatE Solution for Banks

= N e CyberPIatE offers Russian banks a high-tech service package
enabling to enhance significantly banking capabilities in attracting
new customers, optimizing costs, and receiving higher revenues.

CyberPIat\E provides new customers for Banks

Cooperation with CyberPIat‘E payment system enables Banks to
access new types of customers, legal entities that are CyberPlat™
customers, and to offer them the following banking products:

A Collection for retail and terminal networks. CyberPIatE payment system provides services to many retail outlets
and terminal networks. Therefore, CyberPIatE customers require services for collection and estimation of funds for
payments accepted within these outlets. If customers are interested, they can contact the Bank-Partner.

A Short-term lending against the collected revenue. Many businesses and ter mina-
term loans for transacting their payments through CyberPIatE in order to cover their cash shortages. Such loans
given as an overdraft account are advantageous for the Bank and quiet secure since they are covered by cash
collected by the Bank on a regular basis.

A Crediting of terminal networks against equipment leasing (financial leasing). CyberPIatE customers need
loans to buy cash-in and POS terminals. If customers are interested, they can contact the Bank-Partner.

Connection to CyberPIatE system means new earnings and new customers for your Bank!
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Integration of card acquiring and cash payment acceptance processes

The bank payment cards of international payment systems such as Mir, VISA, MasterCard,
as well as Russian payment systems, with the use of CyberPlat™ system can offer its
customers (trade and service companies) new opportunities. Special CyberPlat™ product
integrates cash payments for various services and sending of acquiring bank messages
associated with acceptance of payments through banking cards.

Due to such CyberPIatE development, it is possible to integrate cash collection and
acquiring processes in one device. Herewith, transaction security is guaranteed through the
unified Internet channel and unified EDS.

Using the same POS-terminal both for payment by cards and for cash payment acceptance
allows elimination of extra costs for equipment. In such a case, the bank provides to the
seller uni que device for settl ement wi t h
work and increases speed of service, whereas the customers are provided with additional
convenient service.

To implement the unique solution for both cash and card processing transactions you may
use common POS-terminal or a PC with a card reader device.

Main advantages for trade and service companies:

A Lower equipment costs 8 one device for both cash and card payment processing.

A Flexibility 8 you can choose any Bank or any processing centre for acquiring. Using the
terminal, you may switch from CyberPIatE host to the Bank host.

A Additional earnings 8 cards acquiring and cash payments.

A Versatility 8 you may use both special POS-terminals and common PC-based cashier
equipment.
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There are several ways to unify cash payment acceptance and card acquiring transactions at cash
registers:

1. If trade and service company accepts cash payments for telecom and other services through POS-terminal, it will
be enough to sign an acquiring contract with a Bank. There will be no need to buy any new equipment at a price of
$400 or $500.

2. If two individual POS-terminals are used for cash payment acceptance and cards acquiring transactions, then one
of them can be reequipped for acceptance of both types of transactions. Thus, you are saving $400 or $500 (the
cost of another POS-t er mi nal ) and may optimize your cashierbés worl

3. If you use PC for cash payments, then, in order to accept cash payments, it will be enough to sign a non-cash
payment acceptance contract with an acquirer bank and buy a card reader device (about $90).

4. If you use PC for cash payments and a POS-terminal for cards acquiring, and you have signed an acquiring
contract with a bank, then it will be enough to change the POS-terminal for a card-reader. In such a case, you save
about $300 or $400, and the cashier using one device instead of two will reduce the number of errors and will need
less training.

Due to such new product, POS-terminals can be used for a wide range of payments available in CyberPlat" electronic
system. Therefore, the operating efficiency of the bank network may be increased due to higher yields, as revenues
from the cash payment acceptance transaction in favor of more than 8,000 providers of various services are added to
revenues from regular acquiring transactions.

Offering this solution to service and trade companies, the Bank will attract new acquiring customers and
increase the existing client turnovers.

4 ™
POS-terminal

o Acquiring Payment
of bank cards - e acceptance
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Payment Acceptance Procedure

Having connected to CyberPlat™ payment system, the Bank may arrange for its customers
(individuals) facility of payment for more than 8,000 various services including services of
leading mobile and fixed-line communications operators, commercial television and Internet
providers, housing and utility services, airlines, security alarm systems and many others.

To effect payments, customers may use different options, available at an individual
Bank including:

A ATMs

Payment acceptance facility in favor of various service providers increases ATM profitability
by 25% while the cost of transaction decreases (no additional costs related to the use of cash
dispenser and necessity in reloading of banknotes for such transactions).

ATMs and cash-in terminals of leading banks enjoy CyberPIatE capabilities

Nowadays, there is a distinct tendency for transition of standard operations, inclusive of
payments, to ATM-networks and cash-in payment terminals belonging to banks. This allows
banks to discharge their operational facilities and reduce operating costs. Practically, the
banks may expand their retail networks at minimum costs, and the service becomes closer to
the customer both in space and time aspects: ATMs and cash-in self-service terminals
operate 24/7.

The largest national banks enjoy the possibility of accepting payments offered by CyberPlat".
These are ATMs of such credit institutions as VTB, Alfa Bank, Russian Agricultural Bank
(Rosselkhozbank), Unicredit, AB Russia and many others. These are terminal networks of
Russian Standard Bank, Binbank, Credit Bank of Moscow, and many others.
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A P-@Bninals

In order to accept payments through POS-terminals (manufactured by Verifon, PAX, SAGEM,
and Shtrikh-M), the CyberPIatE payment system provides software expanding the functionality of
terminals. Software developed by CyberPlat® enables cashiers at sales and service outlets to
effect payments in a convenient and easy way, by accepting cash or cards.

A B aChidnt

Acceptance of payments through the Bank-Client system available at a Bank can be performed
both via Internet and with the use of mobile phone (mobile Bank-Client).

Payment acceptance through Internet-Bank-Client

A For the Banks using the Internet-Bank-Client systems manufactured by BSS or Inist,
CyberPlat™ offers technological solution, which is integrated with the CyberPlat® payment
system.

A For the Banks using other Internet-Bank-Client systems, special gateways can be developed
for their integration with the CyberPlat™ payment system.

Mobile Bank-Client

For effecting payments through mobile phone, CyberPIatE payment system provides the Banks
with a software solution for mobile phones supporting the corresponding Java-application.
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Auto payments i aturnkey solution for banks

Auto payment is a service for automatic replenishment of mobile phone accounts or automatic payment for housing
and utilities and for services of energy sales companies, as well as of traffic fines using a client's bank account.

Payment for mobile communication is carried out if the account balance drops to the minimum amount set by the
subscriber, and other payments are made in accordance with the dates and amounts of payments set by the client
themselves.

CyberPlatE provides a service as part of a package of re

1 Internet banking;
1 Mobile banking;
1 SMS banking.

According to the research company Jb6son & Partners Consu
10% of payment turnovers of all remote financial services.

Market turnover of auto payments and payments via Internet / 103%
mobile / SM&banking, billion RUB,
2008A, 2011A, 2012E, 2017F ,.-'5.890,7

3,7%.-"
3'0(%?———‘...
605,9
1,3% :
0 4348 .
. [ ]
141,0 Lie
18 13,0 225 —
\ I \ |
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Internet / mobile / SM$hanking - Auto payments === Auto payments share, %

HOW THE SERVICE WORKS
I. Registration

1. The Client sends an application f or orddr® pag fortthe saavicesofn o f
the required provider. The Bank sends the application to
the service through the Internet-Bank-Client system, at the Bank's office directly, as well as in the network of ATMs

and bank terminals.

2. The Provider confirms the acceptance of the applicati.i
3. The Provider sends the Subscriber an SMS with information on the service connection.

Further settings of auto payment characteristics & account balance, top-up amount, phone number, payment date
can be adjusted at any time at the bank's office, at ATMs or bank terminals, via the Internet-Bank-Client, as well as
using the Plat.ru online serviced Cyber Pl at E Payment Bookwwmasrt.ed on the web
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Il. Auto payment

As soon as a need to make a payment arises, the Bank receives a request from the Service Provider to process the
payment through the CyberPlatE system.

Funds are debited from the Client's bank card account automatically in the amount of the payment sum specified and
are credited to the account of the beneficiary of payment.

The Bank's Client receives an SMS confirmation of the payment made.

\ ' ‘ 1) Notification of reaching the minimum mobile phone balance
- | . O the need for payment (fine, utility services, etc.)
i 3 1 2) Auto payment (transfer of funds)
3) SMS to the Subscriber from the Bank inforgnir debiting
funds from the account
4) SMS to the Subscriber from the Provider informing of

replenishment of the account
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Service providers

ADVANTAGES FOR BANKS

f
il
f
il
f
il
il

Increased commission rate.

Service advertising support from MTS, Beeline, MegaFon, Tele2.

Increased efficiencyof using accounts due to the growing vol ume
Customer loyalty is growing as the interest in maintaining a larger balance to top up the balance increases.

Reduced volume of cash withdrawals for payments outside the bank.

New clients are attracted through the provision of additional services.

No devel opment costs: CymadeifdvaiteBoluonovi des a ready
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ADVANTAGES FOR CLIENTS

No need to waste time replenishing your account.

Payments are credited in real time.

Ability to pay for several numbers from one account.

Ability to carry out auto payments while abroad.

Ability to control payments made at any time using card statements.

Each crediting of funds is confirmed by an SMS notification.

Ability to change the service parameters: the account balance, the top-up amount, the addition of new phone

numbers.

1 \Variability of settings. For example, auto payment schedule: every day, every week, etc. or setting a monthly
payment limit.

1 Bonus programs from the bank.

=A =4 =4 =4 -4 -4 -4
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Payment acceptance procedure in terminal networks

Benefits for terminal networks

Payment terminals currently represent a significant segment of payment
acceptance market in Russia and CIS countries. As a rule, such networks, as
they develop and enlarge, prefer to operate with the payment system, which
does not have a terminal network on its own and hence cannot be a
competitor to their business a priori.

For this particular reason, many payment terminal networks prefer to work
with CyberPlat® payment system.

The clients that use CyberPIatE software have an opportunity to choose
service providers in whose favor they can accept payments.

In this case, CyberPIatE payment system, unlike its competitors, does not
solicit any unnecessary services, which customers do not need.

One of the key advantages of Cyberplat® software for terminals, which the company had updated and improved in
2018, is its versatility and simplicity of installation and running. Open code technology allows, if necessary, adjustment
of used applications to particular requirements of large networks, as well as adjustment of CyberPlat™ applications for
their integration with billing systems, business management systems, and accounting systems of customers. This
makes CyberPlat™ solutions more flexible and allows complete integration with business processes of the partners.
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Terminal Client 3.0.,.mr0 s oftware compl ex

The software package developed and offered for use by the partners of the electronic payment system consists of two
main components:

A terminal part of the softwared Ter mi nal Cl i ent . s . "}
A AiTerminal Monitoringo technical service.
A Terminal Client 1.Aa.nAn is installed directly on the pay

Technical monitoring can be installed at the client's office or at CyberPla t E .

VISA

VIRTUON
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Advantages of software:
AA High reliability, fault tolerance, protection against cyber threats.

A Versatility of the solution, allowing acceptance of payments through the majority of payment terminals on the
market.

A large and constantly expanding list of supported hardware.
Support for fiscal registrars officially approved for use in terminals.

Flexible software settings.

Do o o I

Remote monitoring of terminals,

AA Ability to monitor the status of terminals remotely.

Several GUI design options.

Ability for users to change the design of the graphic interface independently.

Ability to switch modes online and offline.

Acceptanceofpayment s t o operators not represented in the Cybe

Support for several types of watchdog timers.

Do o o Do Do I

Open source software.

An exclusive feature of the software is the ability to
system operators, for example, local utilities companies, Internet providers, etc.

Open Source codes and Open Source technology

A distinctive feature of the CyberPlatE software, which
programs developed.

After 2009, theopen-sour ce software devel opment pr
payment terminals has switched to the classic Open Source technology. This

software development mode is in line with the software development

technology in projects such as Linux, MySQL and other global software

products.
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Shifting away from the concept of software development within the framework of the company that has created the
product and moving to the classic open source code mode are dictated by the growing popularity and the extent of

use of software for terminals developed by CyberPlatE sp
rapid development, as compared with closed projects, due to the constant collaboration of different development

groups between themselves and the community of users of Open Source products.

While previously only the specialists of the Cyber Pl ateE
the terminal software package by themselves, then nowadays , within the framework of th
provides an opportunity for all market participants and independent developers to participate in software development.

At the same time, CyberPlatE acts as alkdevalopédrs, asameloas theaowrer i n t
of the website where discussion and exchange of the results of their activities take place.

From the technological point of view, the project has the following features:

A The source code of the version is made for Windows;
A certain components of the program are presented as binary libraries;
A the code is provided t o-othHhe 0p avotdieg i ppanndt si fi na tphreo jferce a

their code available, the code is sent to the moderators for control and publication.

The use of the Open Source technology by the Cyber Pl atE
software ensures easy scalability of the project without increasing its operating costs.

In order to participate in the project, anyone can register in the system at https://help.cyberplat.com/, download the
project, get access to recording changes and record changes in the process of development.
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Terminal Monitoring Technical Service

Terminal Monitoring is a software complex developed by CyberPlat™ experts that enables to receive information
concerning current state of terminals and remote equipment, effected payments, errors, and collection processes in
real-time mode through web-interface. Besides, Terminals Monitoring also allows generation of statistical data
concerning the above-mentioned parameters.

The use of such system allows increasing the number of accepted payments and improving the quality of customer
service as follows:

A saving of time for identification and processing of problem payments;
A timely informing of the dealer about technical faults in terminals;
A analysis of the network operation statistics.

Terminal Monitoring service provides the following opportunities:

A online monitoring of the technical state of terminal network through
generation of information on each terminal, including the information on
SIM-card balance, printer and bill-acceptor operability, availability of a
GSM-signal from the terminal, etc.;

A monitoring of payment amounts, number of inserted bills, as well as
number of payments and successful transactions;

A reprocessing or cancelation of problem payments, and monitoring of
their history;

A remote and simultaneous sending of reset commands and commands
to receive logs to several terminals;

A sending of software updates.
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Technol ogi cal solution AAdvertisements on Ter mi

CyberPlat® experts have developed a software product enabling to demonstrate

ADVERTISEMENT advertising materials on principal and secondary screens of terminals. It can be fixed

| or dynamic flash demos promoting both services and capabilities of terminal
networks, as well as products and services of third parties.

Solution AAdverti sements on Terminal so a
increase the efficiency of their business through the following:

Aattraction of additional customers;

A promotion of new services (for example, acceptance of utility payments or
payments in favor of popular local providers);

Ageneration of additional income from placement of third party advertising on the
screens of terminals;

A strengthening of partnership relations with owners of sales areas where the
terminals are located due to promotion of their services and products.
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Solutions for microfinance organizations

Receiving payments for loan repayment

CyberPlatE technol ogi ng pbaep suecessfslly aséd by thd participants sf the eicrecredit
mar ket over the course of several years. Within the fram
Mi crofinance Organizationso, ef fecti va padkage af el&®ohi® finantciah e C
services specifically for microfinance organizations (MFOS).

Partners

CyberPlatE works with many MFOs included in the state r
listed below.

Il nnovative ChndogiesRradetit [possibke for the microfinance organizations to actively develop regional
activities without attracting investments to expand the payment infrastructure.
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- Ezaem

—{He—
KON

7 4 bbicmpGoeHbeu
p L n T m z n 3aims! do 2apnmamei

M ur \ BO3bMMU X‘}(Tw
KPEQWT - b Fu
— 4 SAMMEP

83



Scheme for accepting payments to microfinance organizations

Transaction security

Cyber Pl at E -endssystem in which alldsettlement participants are strictly defined and cannot withdraw funds
from the system at will of the operator of a microfinance organization.

Each operation in the system is certified with a digital signature, which eliminates the risk of fraud and guarantees the
security of each payment. The CyberCheck technology uses an asymmetric 2048-bit key encryption algorithm and
monitors every step of the online payment process.

Receiving payments for loan repayment

Cyber Pl at E

oseafe payraentlinfrastgueture throughout Russia. If a creditor organization does not have its

own office and agent network in the area where the borrowers are located, the MFO can use the extensive network of
Cy b er Pl tmdrston aitegtive terms.

1 operator, payment amount and
phone number

receipt

replenishment
of the dealer's
bank account

checking the
availability of
funds

'
>/ — Ezaem
SMS
o s Kreditech
cash register @
number check number check AR .
CYBERPLAT MoneyMan
(5) "
payment ; == A payment “8) vivus
authorization - F authorization
7 "
payment e payment MUr- asisrn’
3 e (11
payment FMI' Plils payment > 4
confirmation " confirmation P) PLATIZA
bank funds
authorization 9 | withdrawal
for payment command funds
10} withdrawal
transfer of funds to
the telecom
operator
(16
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Issuing loans to bank cards

Cyber Pl atE was among the first ¢ omp-enhiseuwionfonissiing mansrta calds t
of international payment systems such as Visa and MasterCard, as well as payment system MIR. A convenient and
safe service is available for cardholders of any issuing bank in Russia.

visaA@> mu=

mastercard

Service benefits:

1 Free connection.

Minimum time and organizational costs.

Lowest commission on the market.

Partner support 24x7, minimum time for solving problems.

= =4 =4

Service for simplified identification individuals

Cyber Pl atE was among the first companies in Russia t
simplified identification of individuals using documents issued by government agencies.

Identification of a client in the electronic payment system requires 2 documents:
1. Passport of the citizen of the Russian Federation;
2. TIN or personal insurance policy number of the individual.

An MFO is able to obtain complete information about a potential borrower in just 2 steps, which will require a minimum
of time and organizational effort. To do this, the microcredit organization has to:

1. Conclude a contract of instruction on simplified identification with LLC CB PLATINA.

2. Connect to systerm. Cyber Pl at E
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Rating information service

The rating information service (a component of scoring)
electronic payment system and to analyze the borrower's creditworthiness at the time of issuing a microcredit. The
system database contains over 12 billion records.

CyberPlatE provides statistical information on payment
financial information on loan repayment and bank account replenishment. The information contains nine
characteristics that objectively identify the status of a potential borrower.

* The information is not of a personal nature in relation to a specific individual.Information by phone
number

Phone number 926-++*x _g4
Operator Megafon Stolitsa
Report type external (summary)
Analysis period full history
Dominant region Moscow

Criterion Scoring  |Description
Number existence 1

0 - does not exist in the CyberPlat database and in
the Operator's billing

1 - exists in the CyberPlat database

2 - does not exist in the CyberPlat database, but
exists in the Operator's billing

Date of the latest top up 5 01 was not topped up within a long time (more than
a year)

1 - was not topped up more than 6 months

2 - was not topped up more than 3 months

3 - paid in the last 3 months

4 - paid in the last month

5 - paid in the last 2 weeks

Number lifetime 4 0 - less than a month

1 - more than 3 months
2 - more than a year

3 - over 3 years

4 - more than 5 years

Total topped up amount 6 17 low <500 RUB

27 modest 500-1,000 RUB

3 - normal 1,000-5,000 RUB
47 fair 5,000-20,000 RUB

51 large 20,000-50,000 RUB
67 tremendous > 50,000 RUB
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Service benefits:

1 Instant processing of large amounts of data.
1  Answering to requests online.

1 Ready API protocol.

1 Free connection.

on a partner

Up S r eque s t-montd yata golume fize of charge tovtésting the service.w o

Acquiring 8 repayment of loans on the MFO WEB resources

The hight ech Cyber Pl at E sol ut i ansonlmé usiogrcards rofeineangtionalrpayment systeros,

such as Visa, MasterCard and NSPK Mir, issued by any bank in Russia.

Service benefits:
1 Free connection.
1 The lowest commission on the market and an impeccable quality of service.
1

Partner support 24x7, priority in resolving all issues as soon as possible.
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Universal Gateways

Changes in legislation enhanced the capabilities of CyberPIatE

Changes in the legislation that came into force on January 1, 2010, considerably
enhanced the capabilities of payment systems making accessible operations, which
previously could be performed only by banks. Before changes in the legislation, payments
could only be accepted under the agency scheme in favor of providers, which had
executed relevant contracts and arranged information and technological interaction
between the accounting systems (developed gateways).

With the adoption of the Federal Law ~ 121-FZ the situation has changed:

Credit institution is authorized to engage legal entities, not being credit institutions, and
sol e entrepreneur s (hereinafter referred
acceptance of individual payments performed: in favor of state authorities, local authorities
and budgetary institutions operating under their jurisdiction fulfilling functions stipulated by
the legislation of the Russian Federation, for execution of individual financial obligations, as
payments for goods (work, services), or for crediting of a bank account (hereinafter & the
acceptance of individual payments), for performance operations with the use of banking
cards.

In addition, in case of card transactions, for provision to credit institutions of individual

payment orders and applications for documents certifying relevant transactions, not
related with entrepreneurship and private practice of individuals.

Therefore, changes in the legislation has provided the following opportunities:

A payment acceptance under the agency scheme in favor of providers, which have
established gateways to their accounting systems;

A payment acceptance using a fAtemplateodo (banki

A payment acceptance:
i for goods,
T for services,
T tax charges,
i for replenishment of retail bank accounts.

Due to changes in the legislation, experts of CyberPIatE payment system have developed
a number of products and services allowing maximum realization of the new capabilities.
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Payments under Free Details

Cash desks of business enterprises and terminals connected to CyberPlat™
payment system allow making payments for goods, works, services, taxes and fees,
as well as for replenishment of banking accounts, if the payer knows banking details
of the beneficiary.

Vast majority of the largest service providers in Russia and CIS countries are
already partners of CyberPIatE\system. These operators are registered in the
payment system, and CyberPIatE has gateways to their accounting systems, which
allows making payments under a simplified procedure, with minimum data to be
entered on the screen of payment terminal or reported to the cashier in the sales
area. In most cases these payments are performed on-line.

However, there are thousands of companies that are not connected to CyberPIatE
system, such as housing and public utility companies, power supply companies,
local Internet and cable TV providers, security companies and parking services,
child daycare centers, and private clinics. However, millions of Russian citizens
regularly use their services.

For payments in favor of the above-mentioned companies, CyberPIa’tE has developed special technology of

Apayments under free banking detail so.

I n order to make fApayment wunder fr ee dtailsaf thé ppovider oy institutionj | |

i . e. the beneficiary. This service is very easy,; you sbh
confirm the operation.

Payments funder free detailso arEanyraemtaatcbpwt)cbaetworlqbutadsofow Wi

users of CyberPlat Payment Book. CyberPlat Payment Book service allows saving details of such payments and
simplification of further operations, resulting in adjustment of amount, if required.

Payments under free details in CyberPIatE payment acceptance network is the excellent alternative to payments at

bank branches. Citizens get rid of the necessity to stand in queues in the banks and can now enjoy an opportunity of
prompt payment for any legally permitted services through the retail businesses connected to CyberPlat™ system.
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Banking Provider
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As agents of Commercial Bank PLATINA (the settlement bank of
CyberPIatE system), partners of the payment system have an
opportunity to arrange payment acceptance procedure in favor of
regional and local providers of housing and utility services, power
supply, cable TV, Internet access, as well as payments for
replenishment of bank accounts. All dealers of CyberPIatE payment
open gateway fABanki
used to make such payments in favor of providers, details of which
are registered in CyberPlat® system. Additionally, dealers can also
add to the system new providers from among the most popular and
demanded providers in the given city or region in order to increase
turnover of payment acceptance outlets and to increase profitability

system have

of their business.

an

All new providers registered in the system become concurrently available to all dealers of CyberPIatE. Every dealer
can choose those providers, which are of most customer demand.

Replenishment of Bank Account

Gatewayo ar

AMul ti banking

Credit

opportunities for growth of turnover, through which payment
acceptance procedure shall be arranged in favor of any bank operating
at the territory of the Russian Federation for replenishment of deposit
and card accounts, including those made for repayment of loans.

Gatewayo avail

These opportunities have been i mpl
customer software of CyberPIatE for cash regqisters, personal computers
and for self-service terminals software. Special interaction protocols on

such gat eways

e for the partners

as

fiBanking Provi

dei

using their own s
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CyberPIatE Industry Products

Al nsuranceo (a solution for the insurance mar ke
Payment acceptance and increase of operational efficiency

At present, insurance companies shall maintain cash unit network in sales offices, which challenges selection of
premises and results in additional costs for collection, security services, and extra personnel.

Organization of cash collection from counterparties, primarily from insurance agents, is associated with considerable
delays in receiving funds (up to 20 business days), with the risks of cash delivery by agents, and is characterized by
the same costs, as in the case of cash servicing at sales offices.

The use of CyberPIatE products and technologies for collection of cash funds allows insurance companies to stop
using cash desks at sales offices and accelerate receipt of cash from counterparties.

Scheme for acceptance of funds from counterparties

€) Agent esters into the terminal the tumber
of the agreement, sumber ang saries ofinsurance policy,
and full name

INSURA COMPAMY
€) nswance Compary sends the confrmation peE

¢

==
OTthso-mqlﬁm OQWMMI:WHMM

ang saries of inswrance policy, full rame, Company’s account with the Bant

cate and amount of payment
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At the same ti me,

Scheme for acceptance of funds

the requirements to premises for

from insurants
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CyberPIatE software and hardware solutions allow paying the amount of an insurance premium and credit the change
to the mobile phone account of the insured person.

As of now, this project has been executed in the insurance company Russian State Insurance (Rosgosstrakh,

Ingosstrakh, Home Credit insurance).
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APolicy in the Ooflaareaseoffpaymentsdar pighly profitable types of insurance

CyberPIatE payment system offers sales of non-survey insurance products at its payment acceptance outlets. First,

we are talking about the Afull packagedodo product s: i ndi
abroad, and insurance against accidents. Such sales can be organized based on an agency agreement executed
between CyberPlat® and an insurance company. CyberPlat=s el | s t hi s @ f tsuriey ipsarankegpmpauct O | [

in form of receipt issued by payment acceptance outlets.

When implementingt he proj ect, the payment systembs experts pro
process of development and modification of the package of insurance document forms necessary for launching the
project APolicy in the form of receipto.

Aspartofthe project #APolicy in t fneakeb agengy payments orcinsurande producGyoihe r P11 a
insurance companies deducting the commission fee in accordance with the agency agreement. This ensures the

transfer of insurance contract registries that contain unique identification numbers of paid insurance policies, including

all necessary personal information (full name, address, phone number).

Policy in the form of receipt

o Customer chooses insurance product and conditions

@) Terminal requests Customer’s personal information

© wsurant enters full name ( )
and insurance object data
—
o Terminal requests an amount
of payment o Insurance Comgany
provides list of its insurance
) products, conditions, and tariffs
o Insurant pays the specified
amount .
— — " J
- o g‘f:;t:': s ”m INSURANCE COMPANY
— (date and number of agreement
= and Customer’s full name)
AN
(O CyverPiat® selis insurance policy in form of receipt ©) cyverPiat® transters payment N
containing date and number of agreement 10 Insurance Company's bank account §
as well as Customer’s full name %)

»
Ty

1%
e
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Parking (solution for automation of parking services)

Many large cities of Russia, primarily Moscow, face serious
issues concerning optimization of the traffic system, where
modern infrastructure of car parking spaces has become an
important component. The creation of such an infrastructure of
paid parking spaces, first in the busiest central parts of the
capital, and then an expansion of the service coverage to all
areas of the city, demonstrated the effectiveness of this solution
in the fight against traffic jams.

The CyberPlatE electronic paasq}utiwwilmthsfynstibrﬁal'riytorpaysforpiardxinggfrbnvap)ed
store, restaurant or cafe connected to CyberPlatE, regar

CyberPlatE solution is to create a central i z@aymgns iamdt fc
connecting a large number of agents to this system. In this case, the procedure for paying for parking is as
follows:

1 A driver parks their car in a permitted space. Each space is assigned a unique number within the region (for
example, the city). The number is six-digit (up to 999,999 parking spaces can be numbered).

2. The driver can pay for parking on the spot as per the traditional procedure, when occupying a parking space
equipped with parking machines (parking meters).

3. However, for greater convenience, the car owner goes to the nearest payment acceptance outlet (it can be a cafe
or a store), tells the cashier their phone number, full name and passport information, and lodges money. The
cashier makes the payment and gives the client a check with payment details. It is worth noting that payment (or
additional payment) can be made from any payment acceptance outlet. For example, a person has parked their car
a few blocks from a meeting place or work. They go on their way and, if a need for an additional payment for
parking arises, they make it at the nearest payment acceptance outlet, having no need to return to their car.
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Benefits

Why it is advantageous

The proposed solution is very convenient for customers, and is also distinguished by reliability, maturity and low
transaction costs. It is enough to compare alternative payment methods for parking.

1. The technology of payment through parking meters costs the city about 40% of the amount of payments: 20% o
for the operation of the equipment, 20% 6 the cost of collection. It is also necessary to take into account the cost
of equipping the parking spaces.

2. Payment via SMS costs 30-40% of the amount of payments 8 these are the tariffs of telecom operators.

3. Payment by cards (acquiring) for amounts of $2-3 costs 15%.

The cost of collecting money wusing the technology offe
subsequent decrease (approximately within two years) to 5%. The decrease in cost will be made possible due to the
growing popularity of the service and, as a result, a decrease in the cost of a single transaction. Retail enterprises,

cafes, restaurants, shops, that is, points within walking distance, will take a serious interest in this technology. The
attractiveness of the service for them lies in the increase in the number of customers: a person comes in to pay for a
parking space (the retailer receives a commission from the payment), and at the same time buys something or uses

the relevant services.

How does it work?

A person has parked their car in a parking space. If the space is equipped with a parking meter, payment for parking
can be done on the spot.

|0 B, i A

R
1

¥
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If necessary, parking time can be extended at the nearest commercial or serviceout | et connected to

electronic payment system.

o &2 B

-
i | mowascisma

For example, you can do this at a nearby coffee shop. In order to do this, all it takes is informing the cashier about the
parking space number and the parking time, as well as lodging the money.
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General system architecture

|I"" ™ r A
Intemmel Intermet
- P - »
\ | v, \ J
Retailers: Settlement systems
Starbucks, Coffee-House of municipal and private
Euroset, Piaterochka parking lots

Implementation technology

Implementing the solution for parking automation requires connection of the settlement systems of municipalities and

| arge private parking spaces t o the same tidg, there iB hoaneeH to pnodidycttes s i r
software and hardware of the municipalities. The infrastructure of the dealer network of the electronic payment system

is quite sufficient for the immediate launch of the system & just pointing out that only Moscow and the Moscow region
have 30 thousand payment points connected to Cyber Pl ateE
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ADeal er Networkso (solution for increase of

CyberPIatE experts have developed a solution aimed to stimulate the footfall at retail outlets based on the complex
use of payment acceptance technology. The optimal combination of advanced e-payment technologies allows
increasing the footfall at retail outlets and increasing outlet turnover by 107 40%, depending on activity profile.

Experience of CyberPlat® shows that organization of payment acceptance procedure through cashiers is one of the
main factors that may increase the customer flow. List of payment recipients registered in CyberPlat® system as of the
end of 2018 comprised over 8,000 providers. Customers perceive payment acceptance procedure as an_additional
service improving status and prestige of the retail company. Additionally, implementation of CyberPlat= payment

technol ogy within the scope of @ADealer Networko sol uti

the use of barcodes, accelerates customer service, reduces queues, and makes visits to these stores more
comfortable and desirable for customers.

It should be noted that, for each partner from among the retail networks, CyberPlat® experts develop an individual
of fer within the scope of fADealer Networko solution,
networks, in order to achieve the results, i.e. predetermined indexes of footfall at retail chain, it is enough to introduce
one or two CyberPlat" services, for another networks it is recommended to apply full complex of such solutions and
services, whereas for any other networks it is recommended to perform additional marketing activities, for instance,
realization of information campaigns or special loyalty programs for customers.

RETAIL NETWORK
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|
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Q;%ﬁ Eﬁ
= =2 &=

L g

- J
RETAIL NETWORK
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SaaS (payment for the period of using a software)

Experts of CyberPlat™ payment system have developed a software sale system that supports both one-time payment
for license and retail purchase of software products with an option of operating in SaaS (Software as a Service) mode.
SaaS model implies payment for the use of software or a service only when it is necessary. Thus, SaaS product is
practically a type of rent.

I want to

MIcro payment | downioss

anew
SuperSoft
program

&3

My monthly earnings are
only $100. If | pay $100 for

perpetual license I'll be
broke.

Is there only one way out —

i 2013 to hack the program?

T T o St B S N
8 9 10 11 12 13 14
A5 16 17 18 19 20 2
22 23 24 25 28 21 28
9 30

&
No, they give an opportu-
nity to pay just $2 for 1 But at first | should send
month of using SuperSoft an SMS and download
license. | can afford it. a barcode in my phone.

For instance, it may be a monthly license fee for use of office software package instead of paying for the perpetual
license. Cost of such payment may significantly exceed the cost of monthly rent (for some products rent cost is only
$1i 2 per month). This solution enables software manufacturers and service providers to enhance their client range,
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and enables the users to exploit the software in necessary volume and at minimum cost. Wide deployment of this
service wild/l al |l ow r e dftmare onandividual and dorporate c@mputefs, ad weil &s yhé scale of
piracy and hacking, and will allow raising the demand for customized and expensive software among Russian users.

(10
T

SuperSoft

347-4031-3289

[CASHIER |

'$2 per month and 20 million
users — that makes $40 million
Next month per month or $480 million per year.
I'll pay another $2. - 'l'hlf a billion — :
I can afford it. that's very good money!
SuperSoft

&

~ The Board will pay me a good
bonus. And | could buy a Ferrari...
Or a Bentley!

100



Money Transfer Systems Integrator (MTSI)

Money Transfer Systems Integrator (MTSI) of CyberPIatE payment system is a universal product allowing tenfold
increase of banks6 business performance in money transfe

Money transfer market

Research of money transfer market in different countries shows that there is a growing demand among the widest
range of consumers for a convenient, user-friendly and accessible service of money transfers with the maximum
geographical coverage. Globalization of the world economy and liberalization of labor market contribute to further
growth of international money transfer market. Any country has a considerable number of money transfer systems. In
order to achieve maximum performance in highly profitable money transfer market, it is necessary to cover, where
possible, all potential market players.

How to earn more

Money Transfer Systems Integrator (MTSI) is a universal instrument enabling operation of various money transfer
systems with the use of single interface. MTSI can be installed at bank offices, as well as in automated devices, for
example, in self-service payment terminals. MTSI enables to cover up to 90% of potential customers without any
material costs.
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Without MTSI With MTSI

i~ AN
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90%

Market coverage Market coverage

MTSI has been successfully applied since April 2008. As of the end of 2018, 20 banks-partners of CyberPlat™
payment system were already using MTSI to serve their money transfer customers. In 2015, a number of payment
systems presented a service for making money transfers
limits as provided for in the legislation.

How does it work?

CyberPIatE offers its partners a uniform platform integrating not only all major local systems of the Russian corridor,
but also global money transfer systems.
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The software solution of MTSI can be installed not only

instance, in cash-in terminals and ATMs allowing maximum automation of customer services.

Having passed the identification procedure according to the requirements of the national legislation, the customer gets
an opportunity to make money transfers with the use of 24/7 payment terminals.

The first fully automated money transfer in Russia was made on August 08, 2008 through MTSI that was installed in
payment terminal of PLATINA Bank (clearing bank of CyberPIatE payment system).
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Customer identification

In accordance with the applicable legislation, customer that makes money transfers must be identified. Therefore, in
order to make transfers through self-service terminals, the customer must previously pass registration procedure in
Bank office.

For this purpose:

1. The customer shall submit his/her passport or other ID valid under the existing law and his/her bankcard issued by
any bank. If the customer has no banking card, he/she can apply for it in the Bank.

2. The teller shall enter into CyberPIatE system customerds dat a, f urahes)has wall as
the names of money transfer systems, and (if necessary) addresses of outlets where the customer plans to send
transfers.

3. Following registration, the customer will be able to make money transfers through self-service terminals, using the
assigned code (card number) and a system password (a special PIN that is not meant for cash withdrawal from
ATMs).

Sequence of operations performed to send money transfers
Money transfers through cash-in terminals:

1. Sel ect fAiMoney transferso option.

2. Enter card number and special PIN-code issued during registration for accessing the
system through self-service terminals.

3. Select a money transfer recipient from the list (up to 5 recipients) generated during
registration.

4. Insert the transfer amount into the cash-acceptor.

5. Confirm money transfer transaction.

6. Obtain and keep the receipt with transfer details.

7. Inform the recipient on transfer details.

Money transfers through Internet-Bank-Client:

Select AMoney transferso option.
Select the desired money transfer system.

Select the recipient from the list or enter details of a new recipient.
Enter the transfer amount.

Confirm money transfer transaction.

Inform the recipient on transfer details.

ok whE

Money transfers through ATMs:

1. Insert the plastic card into the ATM; enter the PIN-code of this card.

2.Sel ect AMoney transferso option.

3. Select a money transfer recipient from the list (up to 5 recipients) generated during
registration.

4. Enter the transfer amount.

5. Confirm money transfer.

6. Obtain and keep the receipt with the transfer details.

7. Inform the recipient of the transfer details.
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Optimization of bank tellerés performance

Special feature of software complex offered by CyberPIatE system to its partner banks is a handy interface that
enables tellers to service customers of various money transfer systems in a single window.

CyberPIat'\E Money Transfer Systems Integrator operates in the real time mode. Therefore, the teller will need only
several minutes to process money transfer and afterwards the beneficiary may withdraw transferred funds in system
selected by the sender.

Thanks to Money Transfer Systems Integrator, the Bank significantly reduces the time spent for HR training.

Instead of training tellers how to use interfaces of each money transfer system, it is enough to teach them how to
operate the single interface, which is common for all systems. At the same time, the training costs decrease, along
with workload of tellers and the number of errors during the transfer processing.

Economic benefits

The Bank additionally cuts costs on IT infrastructure: software (one Money Transfer Systems Integrator module
instead of separate modules for each money transfer system), servers, and communication channels. The Bank may
significantly cut costs due to reduced need in qualified personnel for its financial services, as at operation through
Money Transfer Systems Integrator the Bank holds only one contract with the Commercial Bank PLATINA LLC and
CyberPlat™ LLC instead of several contracts with different money transfer systems.

Besides income from money transfer transactions through CyberPlat™ Money Transfer Systems Integrator, the Bank
can enjoy significant savings from using self-service terminals instead of cash desks at branches and offices. If cash
payments are accepted through teller desks, it requires a special equipped cash room that costs about $20,000 plus
additional expenses fortherent of premi ses, and cashierés salary.

When using self-service terminals instead of cash rooms and cashiers, cost of terminal and 1 sg.m. rent will comprise

$3,000. I f terminal is installed in the Bankés operating
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Transition of front offices from the Bank to retail chains

If the Bank starts to accept money transfers through self-service terminals, it gets an opportunity to extend its
business from its operational facilities to retail chains. Due to that, operational facilities are freed from persons sending
transfers (who sometimes create inconveniences for high-yielding customers of the Bank), tellers have more time for
processing more profitable operations and for servicing more profitable clients, with reduction of operational costs per
single money transfer. In fact, the Bank expands its network of retail outlets at minimum cost. In this case, servicing is

made closer to customers both in space and time aspects, as self-service terminals operate 24 hours and 7 days a
week.
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